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This list presents poods and services as defined
according to the product-based classification:
“Harmaonised Svstemn”™ for poods and the BPRS
or EBCIPS for services.

Core cultural goods
* Hantame ooods
- Collection: and collectors’ pleces
- Anticmes of an age exceadmg 100 years
* Books
- Printed book:, brochuess, leaflets, etc.
- Children’s picices, drawing or colounng
books
& Memspapers and pedodicals
* Other printed mamer
- Ponted music
- Maps
- Posteards
- Picmres, designs

% Peeorded mediz
- Gramophone reconds
- Dizes  for  laser-peading  system:  foo
reproducing scund only
- Magnenc tape (recorded)
- Other recorded media for sound

® Visnal acts
- Paintings
- Oher wismal art: (stamoettes, sculpbores,
lithopraphs, em.)
& Andiowvizual media
- Wideo garmnes nsed with a televizio [eceiver
- Photopraplie and cinematographic  flm,
exposed and developed®
Core culmural eetvices
® Andiovizual and related seraces
* Copyozht rovalties and licenze fees
Related culiural goods
* Equipment; Support naterial
- Mnsical instmaments
- Sound player recorder and recorded sound
media
- Cinematopraphic and photopraphic supplies
- Televizion and radio receivers
® Architecturs plan: and drawing trade and
trade adrertisement matenal
ERelated cultural services
* Information services, news aAgEnCcY Services
® Agtvertizing and acchitecture services
% Oither personal colioral and  recreaticnal
SRVICES

11: UNESCO (2005), International Flows of Selected Cultural Goods and Services, 1994-2003
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Audiovisual media gaga NatimniisandedadIuueansdeondui Audiovisual media
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Audiovisual media gaga Uszana 67% Tusmzansgomsmnauinsdeoondun
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AITNN 1.1 NTAIINAUAININIMUTIIN (cultural goods) 1l 2002
Export in Heritage Books Newspaper | Other Recorded Visual Audio visual | Total Core
thousands | goods and Printed Media Arts Media Cultural
US$ Periodicals | matters goods
Australia 9,736.6 72,530.3 29,855.4 | 18,203.0 101,311.0 | 44,096.6 42,035.5 317,768.4
France 189,181.4 518,539.2 | 368,724.5 | 104,716.3 741,180.9 | 505,250.0 93,681.0 | 2,521,273.3
India 917.8 42,588.7 12,628.6 6,180.8 191,335.1 15,257.6 15,552.4 284,461.1
Japan 8,054.2 107,524.0 34,439.9 | 15,189.8 371,455.9 | 60,394.6 | 1,208,074.3 | 1,805,132.8
Korea N/A N/A N/A N/A N/A N/A N/A N/A
Thailand N/A N/A N/A N/A N/A N/A N/A N/A
USA 143,174.1 | 1,921,368.5 | 880,488.7 | 400,657.7 | 3,068,793.9 | 889,146.3 344,785.1 | 7,648,414.3

N11: UNESCO (2005), International Flows of Selected Cultural Goods and Services, 1994-2003

(Famonminzlszmandenuiinmsansilulasans)

15197 1.2 Msiundumnmadausssy (cultural goods) U 2002

Export in Heritage Books Newspaper | Other Recorded Visual Arts Audio visual | Total Core
thousands | goods and Printed Media Media Cultural

US$ Periodicals | matters goods
Australia 22,419.7 307,581.6 150,136.4 47,547 .4 378,425.4 89,258.9 214,652.4 1,210,021.8
France 66,513.0 541,265.6 | 402,028.5 | 116,724.4 | 1397,715.5 355,300.1 527,299.2 | 3,406,846.1
India 262.0 78,589.1 5,245.6 1486.7 708,047.6 5,019.2 4,930.8 803,580.9
Japan 50,654.0 329,759.9 | 127,076.7 | 70,065.4 777,849.2 397,669.8 261,098.4 | 2,012,173.5
Korea N/A N/A N/A N/A N/A N/A N/A N/A
Thailand N/A N/A N/A N/A N/A N/A N/A N/A

USA 1,394,183.1 | 2,089,998.0 | 303,128.6 | 673,322.1 | 1,358,347.6 | 5,425,732.7 | 4,093,870.7 | 15,338,583.0

11: UNESCO (2005), International Flows of Selected Cultural Goods and Services, 1994-2003

(Famonmzlszmanmonuiimsansnlulazanms)
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Figure 24. Audiovisual and related services exports for a selection of countries, 2002

N
_5 apd | oo e ) -;
i i :
Eu:'.ul-- ----————----———i-—---—————----————----—————---—————----————-----4 E
= T 1 ?k
Y| S —— toh
g 1 vt T I -
‘:'i: .-"-ﬂ--T ----- Ao ! ——-! ————————————————————— i— ——————————— I 1 ) E
T B i ! i
L rrrera e
UMMM ns et | ooe i ot]
S 41 T Ed 18§45 83 LF43]%
SR RN R R R R E R R
] & = -E : - H
! & o

Souree: UTS based oo data froen IMF, Balanee of Farments Soistes CD-ROAL 2004,

11: UNESCO (2005), International Flows of Selected Cultural Goods and Services, 1994-2003

1.2 MWsInvasaNHazMIAuiugnalugaatinIsalan

9y Y Y
o A Aa 4 v @ o U
mimmuﬁiﬂfﬂuqmmﬂiimwmﬂizﬂaumﬂmumuwaﬂ 2 YUADUAD TUADL
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YINMITNANNUINAL (Production) LA UUADUVDINITIAIINUY (Distribution) Taglinemad
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%

A Y I 1 =~ 1 1 1A ) = s)d'
900 MA 1.3 uaaalimiug 1ud) 2005 nguaramasselvgneiisniuaneldye
! . Y YR 9 ' A A Ay
QX Big Four [unasesamamad Iagsmveslan 1Anedesas 71.7 druiinidedniovas

28.4 MINNQUAIBINAIdasE dmsunguaewass1elng) Big Four Usznoudie
IS a o : 1 a o
® Universal Music Group (UMG) Lﬂuuiywwﬁﬂum?aﬂqwmw Vivendi SA
o 1 ] { a g
UszmardTuaadidruutsnaaninigeaniluiesas 25.5
< awv 1 1

® Sony BMG Music Entertainment Lﬂumwa’mnuismw Sony Music
Entertainment (U551 11150 Sony Corporation of America) N1) BMG
Entertainment (U35 111n50904 Bertelsmann AG) Tnedaduludadau 50:50
= ] I~ v o a I 9
uenuuiaaaiuduauaes Aatlusesay 21.5

o

3| U a a [ 1 v
® EMI Music Group L‘}Juﬂqum ‘Vlghuﬁﬁﬂﬁ]L‘Wﬁ\i"Uﬂ\iﬂﬁglﬂﬂﬂﬂﬂﬂH ﬁﬁ’mum

a

a I Y
aannausosay 13.4
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® Warner Music Group (WMG) fidaumiisnanatiosiigalungu Big Four Aailu

$ovaz 11.3
d‘ | | =
s UM 1.3 drustsnaingaawmnssumasveslan 1 2005

Universal
Music Group,

Independent
25.5%

Label, 28.4%

Warner Music

Group, 11.3% Sony BMG,

21.5%

EMI Group,
13.4%

Au1: IFPI
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lunmaziszina 1l 2005

U

Total Digital Market Digital Sales by Channel
US$ (M) Local Currency (M) Online Mobile
USA 636 USD 636 68% 32%
Japan 278 JPY 30,587 9% 91%
UK 69 GBP 38 62% 38%
Germany 39 EUR 31 66% 34%
France 28 EUR 22 47% 53%
Italy 16 EUR 13 31% 69%
Canada 15 CAD 18 71% 29%
South
12 KWR 12,045 42% 58%
Korea
Australia 7 AUD 10 41% 59%
Netherlands 5 EUR 4 82% 18%
Total 1105 52% 48%
‘ﬁ'iﬂ: IFPI
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AT 1.4: g’mhmsc‘{immhmwaﬂﬂﬂsmﬁv’ﬂugﬂamu physical & digital 141/ 2005
(1o : d1)
Trade Revenues 2005 Retail Value 2005
Local
US$ Local Currency % Change | % Digital US$
Currency
1 | USA 7,012 USD 7,012 -3% 9% 12,269 12,269
2 | Japan 3,718 | JPY | 409,845 1% 7% 5,448 600,497
3 | UK 2,162 GBP 1,189 -3% 3% 3,446 1,895
4 | Germany 1,457 EUR 1,166 0% 3% 2,211 1,769
5 | France 1,248 EUR 999 2% 2% 1,990 1,592
6 | Canada 544 CAD 659 -3% 3% 732 886
7 | Australia 440 AUD 576 -10% 2% 674 883
8 | Italy 428 | EUR 343 0% 4% 669 535
9 | Spain 369 | EUR 295 -5% 1% 555 444
10 | Brazil 265 BRL 645 -12% 1% 394 958
11 | Mexico 263 | MXP 2,863 10% <1% 412 4,487
12 | Netherlands 246 | EUR 197 -14% 2% 431 345
13 | Switzerland 206 CHF 257 -3% 1% 267 334
14 | Russia 194 | RUB 5,477 -37% - 388 10,961
15 | Belgium 162 | EUR 129 7% 2% 262 209
South
16 159 | ZAR 1,010 10% <1% 254 1,618
Africa
17 | Sweden 148 SEK 1,107 -9% 2% 240 1,795
18 | Austria 139 | EUR 111 -5% 3% 285 228
19 | Norway 133 | NOK 857 -12% 1% 253 1,627
20 | Denmark 113 | DKK 679 2% 1% 180 1,080
Other 1,387 -8% 6% 2,096
Total 20,795 3% 5% 33,456
fiun: IFPI

a 4 1 1
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Lﬂﬁﬂullﬂﬁﬂ“ﬂgﬂuiﬂ Glummmgammﬁmwmmwamvu physical Mﬂﬁ‘l’iﬂﬂ’mﬂnﬂﬂi%ﬂ“ﬂ
Tﬂﬂﬁmvammsﬁmﬂwmm CD, DVD ua¢ Other physical aaad3o8as 6, 4 11ag 30 MUEIFL

(H9A1519N 1.5)

d’ Y o | o )
19190 1.5: §1ﬂ"lﬂi]1ﬂﬂ1§‘i]"l‘ﬂu1ﬂﬁ/‘|ﬁﬁ ﬂ]!!uﬂﬂ]ugﬂ!!‘u‘ﬂ iz‘mnﬂ 2004 — 2005

2004 2005 Growth
CD 18,109 17,019 -6%
DVD 1,610 1,540 -4%
Digital sales 397 1,143 188%
Singles 821 721 -12%
Other physical 531 372 -30%
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1 [] 9}& . d! =l ] v v A
memadsielianelase EMI Music Samemadsisgos ludaniaonuinug
o A o o [} 3 VA v 9 dy o Y
PJag1iu EMI Ud1ina1u1vadaegn West London 1/5zinadangy ademig il
Y
anmamasdIu v ved EMI aziay Tannlunguilszmanouy sy wenainil
EMI dafiinseanvegiszana 50 UszmeanaTan dmsunguameinasite g
dana EMI Riimemassiegoslulseimaansgomin 1aun Capitol Music

Group, EMI Christian Music Group udu

“111: 2006 Annual Report, Vivendi SA

* 117: 59U5I1910 2006 Annual Report YDILTHN Bertelsmann AG 1az15HN Sony
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O Capitol Music Group aulvgumemasedluilszimaanigomsn sy
Angel Records, Blue Note Records, Capitol Records, Manhattan Records,
Priority Records, Virgin Records udu
Caroline Distribution Metwa ludna 3y Imperial Records A udu
EMI Christian Music Group manadludana 15U Gotee Records, Tooth
& Nail Records Audu’
®  Warner Music Group (WMG) e 1ﬁﬂ01uiﬂﬂjgx‘]®§j‘ﬁ New York City, New
York Uszimaansgomim dmsvaemasselualuditaves wMc fegl
ﬂizmﬁﬁﬁﬁ’g@m?m U32NOUAIY Warner Bros. Records 118 Atlantic Records
Group uazé’fﬂﬁﬂ'mwaﬁwclmlﬂuﬁmwiwﬂﬁxmﬁw%ﬁaﬂﬂ@juﬁdw Warner

A
Music International ¥3® WMI 114 various subsidiaries, affiliates and non-

affiliated licensees 8NN3 50 Uszmanalan dmsunquatemassieIng

v
= 1 ]

dafia Warner Nimemassedoslullszmeanigomsn 1aun Atlantic
Records Group, Rhino Entertainment Company, Ryko Corporation Hudu
O Atlantic Records Group meanasludana 15 Atlantic Records, Bad Boy
Records 1]udu
O Independent Label Group mawad ludena 15w Asylum Records, East
West Records 11/udu
O Rhino Entertainment Company Menad ludana 15U Atco Records,
Rhino Records (1@
Ryko Corporation meomasludena 1y Rykodisc Records Wudu
Warner Bros. Records Inc. ?i?ﬂLWﬁﬂuﬁ’JQﬁﬂ LU Warner Bros. Records,

I
Maverick Records (1)1 &, 1y

Y
dmsumsvesaaia luaalszmeniu ngqualeimassielvig) Big Four Tuilsgime

ansyosmianyauzmsaniugina ludnyuzi@einuio msveleaainmnaaazin
o 1 @ 1 o a 1 A I @ o [
$e lddalszmanisg Mlan Tasmsdlasniasmasiioluaunusiviiganumas

a oy [ 1 = 9 4 9 a U Y o 1
voaratluludanavesnis saudans lsnagnimsaaialumsaseanuieylunguailaug
aziszmalasmaihdatlun ldsuanuiley sudememasvesuaazalszmeanaiuaiulu

v o

InaLazneeINHAANANUINAIoo NN THLUIMaINTaINTa 1Y smﬁﬁq;ﬁqmmaﬂumm

*111: 2006 Annual Report, EMI Group

"#11: 2005 Annual Report, Warner Music Group Corporation
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1 d‘ 1 9 o Yy 9 d? [/ Y] 1 v o . = 1
A9 iivovenenquiile 1in ey Jagiiu aremasludeiave Big Four Banwegluvaiy

UszimainilanTamnz lunidglsl dalsamaniimemasudidaeginniigane Uszima

wostutazlszmasingy dwdastoyalunaisan 3.2

d‘ \ v v v . o d‘ Y
M13149N 3.2: ﬂ1ﬂ!‘WﬁNﬁl‘l—!i’T\1ﬂﬂﬂQN Big Four mamﬂmuﬂ‘;zmﬂmmﬂﬂmnu

szina Menway aane
North America
Canada Universal Music Canada, Sony BMG
Eurpoe
Austria Sony BMG
Belgium Sony BMG

Czech Republic Universal Music Czech Rep, Sony BMG

Denmark Sony BMG

Finland Spinefarm Records (Universal), Universal Music Finland, Sony BMG

France Universal Music France, Sony BMG

Germany Classics & Jazz (Universal), Jazz Echo(Universal), Deutsche Grammophon Records

(Universal), Universal Music Germany, Universal Pop (Universal) Urban Records(Universal),

Electrola (EMI), Sony BMG

Greece Universal Music Greece, Sony BMG

Hungary Universal Music Hungary, Sony BMG

Ireland Universal Music Ireland, Sony BMG

Italy Universal Music Italy, Sony BMG

Netherlands Universal Music Netherlands, Sony BMG

Norway Jazz Land Records(Universal), Universal Music Norway, Sony BMG
Poland Universal Music Poland, Sony BMG

Portugal Universal Music Portugal, Sony BMG

Russia Universal Music Russia, Sony BMG

Spain Universal Music Spain, Sony BMG

Sweden Stockholm Records (Universal), Universal Music Sweden, Sony BMG
Switzerland Universal Music Switzerland, Sony BMG

Turkey Sony BMG

UK Decca Music Group(Universal), Def Jam Records (Universal), Mercury Records(Universal),

Polydor Records (Universal), UMTYV (Universal), Universal Music UK , Angel Records

(EMI), Sony BMG, Warner Music

Argentina Universal Music Argentina, Sony BMG
Brazil Universal Music Brazil, Sony BMG
Chile Sony BMG

Colombia Universal Music Colombia
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szina Menay aana

Mexico Universal Music Mexico, Sony BMG
Asia

China Path Orient (EMI), Sony BMG

Hong Kong Universal Music Hong Kong, Sony BMG

India Universal Music India, GramCo(EMI), Sony BMG
Indonesia Sony BMG

Japan Universal Music Japan, Toshiba-EMI, Sony BMG
Malaysia Sony BMG

Philippines Sony BMG

Singapore Sony BMG

South Korea Sony BMG

Taiwan Universal Music Taiwan, Sony BMG

Thailand Sony BMG

Australasia

Australia Universal Music Australia, Sony BMG

New Zealand Sony BMG

P e Taenmzive’
L] ﬂ'gjummwm?ja 3% (Independent Record Label: Indies)

1 a % a v A 1 Y [ z:‘? 1 1
momasddsz lullszmaanigansmluilagiuivarsameaisiu Sediulnaas
I~ 1 1 1 a { o a a Qﬂjl a v o [ & 1 1
i1 2 nquile nguAmemastaszNdudugInINIUMINaaLazIadmuiees Fedulvg
| 1 < 1 = ' 4 A a A v o 1 v
Wumemavinadn drmdnngurtianememaidasznegludiiavesmeamassielvg) Big
Y v Y
Four Tagmamaaviaitaziivrinlumssanaumaaed ualuduasumssasimiedidos
v Awv o o ] & a o 1 ' . Y Y 1 y '
AunsEndadmiesuiluusinluniovesnquaromas Big Four AaLanIdi08195 105010

4
madlua1san 3.3

Mms19h 3.3: Medesevemenasdasylulszmannsgenismsmunmuilszinnwag

[

Uszianmag FeFOMENNAIDATL menaandaanrely fFana

All styles Concord Music Group Universal Music Universal Music
UsgnoudIe Concord

Records and Fantasy Records

Hip Hop, R&B GOOD Music Sony Urban Music Sony BMG
Asylum Records Atlantic Records Warner Music
Rock Wind-up Records Sony BMG Sony BMG

{ 2 7 Vo '
¢ 17]1“: imsm%’auﬂm1nmJ'lcmmmnqummwmﬁmimuj Big Four
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NYOMANAIDAIL
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v v
aiNe

<3 '

East West Records 11Juf1¢
masdaszaelvajiifime
masgealudenanalene
1%¥U Better Looking Records,

Montalban Hotel Lﬂuc?fu

East West Records

Warner Music

Country Music

Show Dog Nashville

Universal Music

Universal Music

Punk, Pop Punk and

Lookout! Records

Lookout! Records

a5y

Hardcore

: - 2 ¢
nw: i?ﬂi?ﬂ%?ﬂ%ﬂgﬁﬁiﬂ%ﬂﬂl@ﬁﬁm 1AN American Association of Independent Music (A21M) RATNCT:

(http:/www.a2im.org/members.aspx)

Y Y
WINHIT I I9A1A T8I INURINGUAIBINAINITDINGUND I A1) 2002-
2003 nquAIBINAL318 11 Big Four ASBIdIUNLInaIngaa 1N suwad lungquilszimanil
a = 1 ~ % ] 1 3 I Y v A v 9
pusnuMeadNINNge lnsduavdadiuaaiaiiaaedlimlnamenuneuinningesas 80

1 1 1 a . A o 1 1K 9 d'
IUNQUANYNAND T TS (Indies) lidadaulunaaliedooas 20 (15199 3.4)

M99 3.4: IUNVINAAVDINAAZMANAINUBINI NI AIuAT) 2002-2003

BMG and Sony EMI Universal Warner Total Big Four Indies

2002 26.2% 8.9% 31.7% 15.1% 81.9% 18.1%

2003 27.6% 10.5% 27.9% 15.8% 81.8% 18.2%
UYLV

@ 1

1< a o :z‘ :'I ]

(1) Veyadenaruiluseauendnfuaiinaiauuy Audio 192 Music Video fiavina Tag'li

FIWNGUINAIATINA
@  nidewsnunile Ysznoudie ansgeminuazuauia

o ¢ < \ . o Ao
3)  doyalunoduiives “Sony and BMG” ifumssiudoyadiuniienainvedng 2 u3Em
A ~ a o @ n Yy a v g
1109910111 2002-2003 VFHN Sony taz BMG &4l 1diimssawnismilu Sony BMG

Music Entertainment

11: Recording Industry in Numbers 2004 (RIN 2004), International Federation of the Phonographic Industry (IFPI)

1 a SRl 1 1 { ' 1
MINATNN 3.5 HINIATIEHAIUINaIAvRIMEmauRwIziod lunqu Big
& A ' Y )] ] ' ~ ~ .
Four 4aiaut1ianans mnuuInniosas 80 1d1aznudn 1al 2002 uazil 2003 Universal
Music Group Haauntsaaiauniiga Taslidiunimainegnsosas 31.7 az 27.9 Mgy
Y

509091170 Sony BMG Music Entertainment Hauinaasosas 26.2 uag 27.6 vzl EMI
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S 1 1 Y d‘ U S 1 = 9 as.t‘ dy 1 1
Mﬁ?ﬂllﬂﬂﬁﬁWﬂMﬂﬂﬂQﬂiuﬂgﬂ Taeflidruutiepaiaiiossosas 8.9 uag 10.5 MIUNGUNY

INAIDATLNTO Indies HaIULAIATIWTUITZ IS DAL 18 (LHUNWN 3.2)

d‘ U ' = L) )
UNHNINN 3.2 ﬁ’J‘L!!!‘INﬂEHWIJENQﬂﬂ1ﬂﬂ’i§3~llwaﬂuﬂ'glﬂﬂm‘iﬂ1 1 2003

Indies, 18.2% Universal, 27.9%

Warner, 15.8%

EMI, 10.5% Sony and BMG,
(Sony 12.1%
and BMG 15.5%)

N Recording Industry in Numbers 2004 (RIN 2004), International Federation of the Phonographic Industry

%

() nguidszneums luaaiamasaina

an o

[ v 9 v @ a 1 J
ﬁ'l'ﬂﬁ'ﬂE\!ﬂigﬂ'ﬂ‘ﬂﬂ'ﬁﬂaﬂcl,uﬁa1ﬂLWﬁQﬂﬂﬂaﬂlﬂﬂﬂ5$Lﬂﬁﬁﬂig’ﬁ]miﬂ'lll,‘ﬂillﬂu 2 nau

v A 1 Yq ¥ Aa o 1 Jyq ¥ Aa ] [ S A v A
nanno ﬂqu@wmmimmaau”lau !LagﬂQIINgh’i‘ﬂiﬂ15lWﬁQN1uI'ﬂiﬁW‘ﬂN@ﬂ'ﬁ] AU

u

Y
s1eazideanane 11/l
1 9Jq ¥ a 4
o nquiliusmamaseonla

[ a o a a a P
Tulszmaawnsgonsmildlszneumsdniiugsnaliuimamaseonlmin
gﬂs?fammﬂgwmaegiwmaiw 152nBUAEY Connect, eMusic, iTunes, Zune Market Place,
MusicMatch, Napster, Puretracks, Rhapsody, Soundbuzz, Digital, Univision, Urge Wal-Mart,

MSN Music 14a% Yahoo! Music’

. < I Y ¢ o a
MusicMatch L‘]JLlLTJ‘]J‘1315@i”I‘L!EU”IEJLWa\1i’)’E)‘L!]la‘L!iWﬂLLiﬂﬂl@QﬂizL%ﬁﬁﬂiﬂ@ﬂJiﬂ1

a % &’f 4 < &Y [ 1]
Aadrasasndior) 1997 iy lodaanar IdwarnnTusinsy MusicMatch Jukebox Software

9
v A

44 Yy v o Pz 1 3 v 22 ~
EUHLW’E)GlﬁQﬂﬂ?ﬁ]ﬂ]iﬂ?\lﬂlwaﬂuagﬂTUHIWaﬂLWﬁQNWHL'J‘]Jul‘fBGﬂﬂngﬂ’JﬂENBUU HUDNITNUIIY

M3 1150UA5UDUDN 19U MusicMatch Radio, MusicMatch Music Store, MusicMatch On

’ Digital Music Report 2007, International Federation of the Phonographic Industry (IFPI)
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< 1 g a
Demand 1Hudu aounludounainudl 2004 Yahoo laiihandenan1sues MusicMatch 11z

d‘ 4 [~
Lﬂaﬂu%ﬁlwmﬂu Yahoo! Music Jukebox Software'*

o 2 o

v
= a 9 L [ a Y]
ﬁ'?ﬂi‘ﬂﬂﬁﬂ“uu‘]ﬁﬂi]"UE]\‘1511&!,‘Wa\1E]E]uulau‘luﬂﬁmﬂﬁﬁﬂiiﬁllhiﬂmgﬁﬂ\‘]

v Y
Auladn iandndn a1l Inaamas 18 Tae ludeuiluaunsn Iaeliusmsnisa lvan

U

Y
Y

{ It g [
MWaINdeans (Single track download) n50A11 Inaamasneoatiy (Album download)

v A

1 Y [
Fa30 lsddm v e TsunsudleatumsarniTnaa lwddnvsefiisiniuie DRM

U

Y
o @ o v

] P ' 4
(Digital Rights Management Software) esnaduIuATI lumMsaY IvaamasnemMsde
a 9 1 3 dyw A a JHq Y a a .. . 9
FUAUAATAI uaﬂﬂmummw”lcmﬂwmmiwuummm (Subscription Service) Iﬂﬂ@ﬂf’ﬂ
Y A a Y a £ g ?Yq ¥ A 1A A o w
@lﬂilﬁﬂﬂWﬁﬂﬂ%ﬂﬂ@ui‘]ﬁJiﬂﬁ G]NL’J‘]Jhl‘:]SGIWsh/i°U‘iﬂTﬁ‘iWEli?iiU‘ﬂiJ‘UﬂUWﬂﬁWﬂﬂﬂHﬁ'ﬁ?ﬂﬂ"lﬂ\i

U 9 g

o [ a = 1 9 v A
@E)ullﬁu(’llﬂiﬂi%Lﬂﬁﬁﬂiﬂ@LMﬁﬂWN@g 5 719N UAD

. 3| IS JY J a o a @ 3
iTunes Store 1AV lwdd mvswaseou larivesusen Apple Tnailladinsa
usmiiled) 2003 a3 Apple Taanasidygrsmauiumeomassiela) Big Four iiev1s
daAaAa A = 9 Yo Y A 9 A a o 1 3 1
matoau launiidvansgndssmungrunelinugniinldinTosnouiiames MAC iy ua
v o [ 4 a J
Tunadewn latimaiauTusunsy iTunes Iawnsoldaununiesneniiaumes pC ladae
dy < v 1 v AAa 9 Aa A an 4 4 4
wenant Hulsadenanddidudmanindaiale s1ems TadmaInsiiend nmeuas mag
= 7 o : @ o o
naz3a lonud Ignan Ida1ni Tnaadae Fansa1ad Inaamaslu iTunes Store 1ildet01de
o ] . - { o 4 J 4
msmauduTUsunsy iTunes FuduTUsunsuiiauieTigndenunso ldan 1dhed
o o ' '
nazgnA1amnsoa1n lnaa Tsunsu T 14518WS TaeTsunsudananldie IdgnAmaana
o A p v % A A o o=
lamedrunasnoude aaearunisail lnaauazsamny ldmataunies PC nioiuina
i 4 . . ¢ s { o i
uru €D lugd vl AAC (Advanced Audio Coding) Fuilu Ivdmasi 4 lanunToq iPods taz
Y o @ = o ' o ¢ A v
T1/501n5% iTunes 111119 1199171 iTunes B8 1mrumategluuamasneeu latiiion 4 d1umaa

a 1 a o 1 = 1w 3
TasAaA1UTNMIA1 1109 0.99 13 8RYABINAY LA 9.99 113 snAodaliN

. I < IY s A w . =\ Y Aa dgl
MSN Music Wudulsadunemasesn larinuitm Microsoft 1Wla 1Hu5msuu
o A A <3| T o a o . = '
ATITNNDY 2004 LW’E)?J”IL‘]J‘LH’:I‘LHNWLI iTunes YB3IUTHN Apple Tag MSN Music fnzm;mﬂuiu

isovad liamasnaiiTnannlugl T wMa szansadulduunasouaumauny

104 < 4 . . Ay A oA
A Ol http://www.musicmatch.com/info/company/, (FUAULINBIUN 4 W.A. 2550)

" L’dJ‘U‘l“]fGT http://www.apple.com/itunes/, (ﬁuﬁ'mﬁﬁuﬁ 4 N.A. 2550)
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v 1du1nndi 70 ¥iia wazasouriu 1U51031 Windows Media Player N33 oudy

a wvAa s v 1
520U TANMT Windows 1195%UA 199 Y99 Microsoft 9nAae'”

=T 7Aq ¥ a a .. .
eMusic 1uruvnamasean lavin liusmsuuuausn (Subscription Service)

v A 4

Y v 4 A o w n{’f A A a 4 o a 1
‘lﬂﬂ'ﬂgﬂﬂ'l Tﬂﬂuﬁ’luﬂ\ﬂuiwmﬁﬂﬂQﬂlﬂﬂﬂuﬂﬂﬂiﬂ I3UIYDIA ﬂﬁglﬂﬁﬁﬂiﬂﬂluﬁﬂ'l ooy
Y . . . 4 . 1 < 29Yq I A
ﬂiﬂi@]mi@tmﬂlﬁ]\‘] Dimensional Associates ‘¥4 eMusic ilzmqmﬂrm”lwgfl,wmmm‘uu
a 4 { v o 1 |
AW (Subscription Music Service) 510U 1i}i]ﬂﬂu 1% Napster, Rhapsody Wudu
4 J P o [l { o v 4 ! an o
iton Tamasildarni Tnanvzeglugy Mp3 Aansnih i1t unTouawmasainala
dy @ 129 o o A o a a 4 4 ..
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. o o Aq ¥ " 1 1 < 1 a
Rights Management) ﬁ’lﬁﬁ‘UlWﬂ\TﬂiWﬂ'I'Juiﬁﬁﬂﬁﬂuclﬁiyﬂglﬂuw\mﬂﬂ’]ﬂﬂ’]mwaﬂ@ﬁﬁg
- . o %) o 1 ] @ 1 a
ﬂﬂﬁuu eMusic ﬁﬁnu’mLwaﬂuLtﬂmaaﬂeﬁ)u"lauumﬂ’n 2 51ulwaﬂ AIUDANTINIVINIG

o [ a A Q' 9 d‘ = 1 A 13
TINTUANITNIUADULTUAUN 9.99 1 TuyaDIADU

. ¥ Y a g o & A
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Y A v a 9y a < Jd o ' A qu A [~ 3 4
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Y a o = ' o A . Y 9 dy a @ 1 = A Y a
lwmmiﬂnuiwamwawhag NYYAIN Raxio hlﬂl"ll'lclf@ﬂi]ﬂ'liﬂx‘lﬂa'l’)i]\uﬂaﬂuﬂ'liglﬂ‘ﬂiﬂ'lﬁ
~ < 1 Aa =& A o () S 1 9
HUUVLTINNUMTUIFNUNU B9 Napster mmamwaﬂmmmaaﬂaau”lauagmmm 397U

= J a a ~ 4 A 14
¥IIN Iﬂﬂl’ﬁﬂﬂ?‘ﬂiﬂ'ﬁﬁll'l‘]fﬂ 9.95 IisguneIADU

I < 4 P a A 1
Rhapsody tHuin leddwanemaseou ladnlduimsuuuaunsn Tavegaield
A o A A % 09/’ A A [ = & I
NIQUAVOIUTEN RealNetworks (3uTladInsaus niotaous11A1 1 2001 &9 Rhapsody 11w
< s 1 AHq Y a Y Ay Y A Ay v
Aulsauvausni ldusmagnAndesmsduinnedemasidesnisniniesayamag
P2 2 g ' o o A
poulav Iagmsa11 Ivaa Ivldmasriin 1151053 Rhapsody DNA tazinieldvesinases
4
mstesduavansoinTlsunsy DRM @ msusamamuImsamndnsio@ou 12.99 113wy
o [ A = Aa o 9 1o @ o (]
aniga aomeu FaNFnannioand lvaamas lduuu lusadwaumas vagvin ludlu

AMNFAUFEAITNG 0.99 1HTIQYADINAL
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Y [l
ansgosminalimaanIntuedaoiiios Taaluil 2006 Apple iTunes ATPIAIUILIAAIA

2 A11: 3094 http:/music.msn.com/ , (HUAMIIDTUT 4 1.9, 2550)

RETITE L’dJ‘UVl“lﬁﬁ’ http://www.emusic.com/about/index.html , (ﬁuﬁuzﬁa‘?uﬁ 4 W.A. 2550)

{ g § o a
* 11 150 T httpe/swww.napster.com/ , (FUAUIEHTUR 4 W.A. 2550)

" ﬁlﬂ: L’dJ‘U‘l“]fGT http://www.rhapsody.com/home.html , (ﬁﬂﬁ’ulﬁ@’ﬁlﬁ 4 N.A. 2550)
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4 9 A . <3 s Y ] Aan o 9 I 1 1
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Tuszimaanigemiam 1 2006

Napster, 4%

Real Rhapsody,
4%

MSN Music, 3%

eMusic, 11%

Apple iTunes, 67%

{ Awv 3
M1 : 5715 Taeanz 39891090 Tsé http:/www.usatoday.com/
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naviualuilszimaayisaomsn1 @2u Real Rhapsody, Napster 11z MSN Music 9z Haauti]
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A Digital Music Report 2007, International Federation of the Phonographic Industry (IFPI)

7 n: L%Umlﬂliﬁq{ http://www.usatoday.com/tech/products/services/2006-07-30-emusic_x.htm, (ﬁuﬁ'u;ﬁﬁuﬁ 18 4.9, 2550)

" @11 Cellular Telephone and Internet Association (http://www.ctia.org), (ﬁuﬁ’mﬁﬁuﬁ 9 W.A. 2550)
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Digital Sales 503.7 4.3% 878.0 8.3% 74.31%

37U 11,698.8 100.0% 10,529.4 100.0% -10.00%

11 : 2006 Year-End Shipment Statistics, Recording Industry Association of America (RIAA)
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M3197 3.7: Usanaweaa@umili Physical Market Y999Aa1HN33MIWAS
Tudszimaanigensmusnmuiszonvesdum auail 2002-2006

(M99 A1ULHY)

2002 2003 2004 2005 2006
CDs 803.3 746 767 705.4 614.9
Music Video 14.7 19.9 32.8 33.8 23.1
Other (Albums) 333 20.5 7.7 4.4 1.7
Other (Singles) 8.4 12.1 6.6 5 2.9
Total Units 859.7 798.4 814.1 748.7 642.6

HH8LYI6
= .
1) CD 59494 DualDisc
2) Music Video 390949 DVD Video
3) Other (Albums) 9 PITGR Cassette, LP/EP, DVD Audio, SACD
4)  Other (Singles) 39404 CD Single, Cassette, Vinyl Single

11 : 2006 Year-End Shipment Statistics, Recording Industry Association of America (RIAA)
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M3 3.8: 3oufouyamamauazeenamaseelouaziadndale daudil 2004-2006
AN 9AIINI
2004 2005 2006 | nlaewnlas | nasunlas
lure 11 lure21
yaf1na1a lagsdw
y - . 11,446.5 | 10,520.2 | 9,162.9 -12.9% -20.0%
(@UNTINANTT)
CDs 607.2 602.2 451 -25.1% -25.7%
Music Video 66.1 48.5 22.1 -54.4% -66.6%
Other (Albums) 34.9 242 154 -36.4% -55.9%
Other (Singles) 12,154.7 | 11,195.1 | 9,651.4 -13.8% -20.6%
gOAVY (ANULAL) 814 749 643 -14.2% 21.1%
CDs 767 705 615 -12.8% -19.8%
Music Video 32.8 33.8 23.1 -31.7% -29.6%
Other (Albums) 7.7 4.4 1.7 -61.4% -77.9%
Other (Singles) 6.6 5 2.9 -42.0% -56.1%
HUYLYA

1) CD 5934 DualDisc
2) Music Video 59184 DVD Video
3) Other (Albums) 5 SYTGR Cassette, LP/EP, DVD Audio, SACD

4)  Other (Singles) 59194 CD Single, Cassette, Vinyl Single

111 : 2006 Year-End Shipment Statistics, Recording Industry Association of America (RIAA)

(V) aaaLnaInaia(Digital Market )

an o (% a Y a [ o 1
aaamasadialulsgmaarigewsmiiguuumsIiuims 2 dnvazae msdmie

Pd . . o 1 [ [ S A . .
masoou'lail (Online Music) HATNITIIMINAIIY INTANNLOD (Mobile Music) Tagvn

a <Y = 1 Aaa v A a 1 s a I~ 1 9
’Jmiwwmagaiuﬂ 2006 NI G]ﬁ'lﬂLWﬁ\?ﬂi]‘ﬂﬁllﬂ'lﬁm‘ﬂiﬁﬁlfﬂx‘]iﬁﬂli'}ﬂﬂlﬂuy’aﬂ'l 1,858.7 21U

~ @ A 4? = A~ 1 9 ~ [ a g Y] a A 4?}
miﬂﬂluﬁﬂig"l L‘Wllelluiﬂﬂﬂ 2005 nyyan 1,074.5 ammiﬂﬂgamgq ﬂﬂlﬂuﬂ@i'lﬂﬁlﬁ‘ﬂi@]mll%u

v
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%’a&laz 73 Won N 1"i1ﬂ3lﬂ51$ﬁlﬂ§El“]JW]EJ‘]JE‘T’JULL‘]J\WIﬁWﬂ'i%ﬁ'JNﬂQN Online Music Haznqu
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Mobile Music 111] 2006 wu1 Naaesnguiiauutsnaran Indifosnunengu Online Music Hdau
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Y a ¢ aa o [ a
M3197 3.9: HAAINIAATIZHAATIUYaMAMIINaIAINalazdnIM AL
voslszimaanigoman 531191 2005-2006

(20: A3 oA T4)

2005 | drmudsaaa | 12006 | d@ruutinaia 9A31N13
@wula
Online Music | 503.7 46.9% 878 47.2% 74.3%
Mobile Music | 570.8 53.1% 980.7 52.8% 71.8%
Total 1,074.5 100.0% 1,858.7 100.0% 73.0%

111 : 2006 Year-End Shipment Statistics, Recording Industry Association of America (RIAA)
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e aaamateanlall (Online Music Market)
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503.7 MM e aniga iy 878.1 Sumsen iy aalluiosas 74.4 FIN13A101 lviaa
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IWDNNA (Single track download) Lﬂummim”lmummuﬂuu1ﬂwq@1uﬂizmﬁ

[ a a I 9 1 o A 4
ansgomim Aaludesaz 66.1 voyamsoavIsmatoou lal lnesau 5098911A0 NMIAI

[ 3 Y o a Aa ad 9 o

Tviaamasoally (5ouag 31.4) MU IMaallanIa 1o (398ag 2.2) 1ALNITAIY IHaanag

MINAINAY (Fouaz 0.2) MURIAY (HUNTNT 3.4)
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Y d [y a
ue Ui 3.4 Wauisudrutsnaanaseai larivesilszmaansgenism 1 2006

Total Online Music $878.1 Millions
Kiosk, 0.2% Music Video,

2.2%
Download \‘
Album, 31.4%

Download
Single, 66.1%

~ v o aw 25
i : i laonmz 39w

a Jd A =~ o a 4 =
mmmiwmﬂsaumﬂmmwmsmuTml’e)mmmwamau"lauizmnﬂ 2005-2006

a

1 g a an A o a A zg A Y A o 211

WU M3 THanaiidna leldnsimada Taiuvuganga uidnezidauasalunms
L Y ' v A g A Y nsz} T A )=} [V a v oA 1

a1l laatipenINguaunnIuAe 9.9 d1uase ualomeudasimaay ladullneuwui

A 4? = = £ Y o ' A A dg’ Y

AU 4 1MAIABI DAY 421.1 FaapAAdeINUYaRIBANIBTINLTUI 08 432.4 LAz

] ~ 9 A 42’ [ [l 1 1 I o o nsz} AR A v

vzl Wumuduas 1 lusuing daunguasuuilumsaini lnaamwasoaiudeiions
a A A dgl 9 A o o =) - Y :JI

maau Tanmuvusosas 102.9 Tasiisnuiunsani vaaluil 2005 miny 13.6 A1uase

il 27.6 auasaludl 2005 @151990 3.10)

Y d [ a
M5194 3.10: fSeuievSinamazyammsmnilvaamases lailulszmaanigenism

321131491 2005-2006

[ [

o v A & U &
NuIUATINAYIvian YamMIaUlvan
v & Y = w
(MUA59) (MUIHIYYANITF )
N3NNI N3NNI

2005 | 2006 | wlaswmlas | 2005 | 2006 | wlasumlas

2005/2006 2005/2006
Download Single | 336.9 586.4 74.1% 363.3 580.6 59.8%
Download Album 13.6 27.6 102.9% 135.7 275.9 103.3%
Kiosk 0.7 1.4 100.0% 1.0 1.9 90.0%

* f11: 39U39U9IA 2006 Year-End Shipment Statistics, Recording Industry Association of America (RIAA) Taoiumdadiu

amannyamooaviomateeu lati luudazngy
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v [

o v A & U &
uIUATINAvan YamMsaUlvan
Y 23 Y = w
@un39) (MUIAIYATISF )
9N31NI 9NIINT

2005 | 2006 | wagwmlas | 2005 | 2006 | nlaeumilas

2005/2006 2005/2006
Music Video 1.9 9.9 421.1% 3.7 19.7 432.4%
Total 383.1 625.3 63.2% 503.7 878.0 74.3%

W14 Kiosk 59504 Singles and Albums

111: 2006 Year-End Shipment Statistics, Recording Industry Association of America (RIAA)

o aaamatrinuInsdmilone (Mobile Music Market)

o o a a v o J
Pogiiululsamaansgowsmiglunuusmamasiiu Insdniienelurats
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(Subscription Service) A1 5UgNANABINIFRIIU Package Tasidomainsausnuas

J a 1 I
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PUIUATINANNY THaamatsu INTANNLD0INY 171.3 A1UATI AT LAIUElY 317
9 :JI =T a I~ Y d! 9 [ 1 o [
aunslutlaeun Aatlusesas 85.1 FapanasINUyaaINITA1IL IHaANaIHIY

o oM A A4 A 2L v ~ o P ' p, ~ o
InsAnNUadNNVAUIN 570.8 AIUWToQYANTT 1NV UYAA1 980.7 AIUINTIYANTT
a g Y dy a I Y ~ 1 Ao o
Aauiosay 71.8 ueNaIN ¥INAAIITHUBYA 1T 2006 WU WIWIUMTATIU IHAANEY
[ [ S A [ 9 Qa: 9Jqg Y a Aa o 9 ule a
AU INIANNUDDRININY 315.3 IUATI HAZIINA IFUTMILUVAINFATIUIY 1.7 A1UATI AN

9 9 o w ~
59902 85.5 Uazseyny 30.8 MUAAY (11519N 3.11)
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luilszmaanigemdm sznnail 2005-2006

o uszl d' o 1 o
NUIUATINAI 1Hian YanINIIA1 lvian
kY 3 9 El I
(@UATI) (MUNTEYANITT)
IERINE] DNIINT

2005 2006 | wlasuwalas | 2005 | 2006 | wasuuilag

2005/2006 2005/2006
Mobile 170.0 315.3 85.5% 421.6 | 774.5 83.7%
Subscription 1.3 1.7 30.8% 149.2 | 206.2 38.2%
Total 171.3 317.0 85.1% 570.8 | 980.7 71.8%

HUWLYA Mobile 39399 Master Ringtones, Ringbacks, Music Videos, Full Length Downloads, Other Mobile

11 : 2006 Year-End Shipment Statistics, Recording Industry Association of America (RIAA)

4y a 4 1 ] a [ a
Wedns el suieudiuitna1aueausn1s Mobile Music Tulsemaansgomsm
Wy uimsn lasuanuienninfigane Master Ringtones (30802 60) 599831179 Mono/Poly

Ringtones (39822 33) 11a¥ Ringback Tones (3082 7) MUSIAY (LHUNINN 3.5)

H Y] a Y] d
UHUAINA 3.5 SaumsudaaiuvesusmsmasnuInsdnniens 1 2006

Ringback
tones,

Mono/Poly
ringtones, 33%

Master
ringtones, 60%

e Digital Music Report 2007, International Federation of the Phonographic Industry (IFPI)

@ a o < 3 '
Uszmaansgominm ladagammnssumwauiugaadmnssunilungugaaivng sy
U5M3A YL@ (Information Sector Service Industries) Tag Idsmgaamnssumwaas
Y 1 = [ A a Jd A =\ 9 = 1
gaamnssunmouas Blunguideaiu welmsgrinlSeuisudoyaluil 2005 wuinlszan
gadmnssunddadiuuniigalunguaamunssuusmsmudoyaio gaaImnssy

a -4

Tnsavuinn (Fooag 44.7) 5090901A0 gAEIMNTTUTRAINUN (F0802 26.7) LAZRATMNT T
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Yy a I v = Y
AUDUNDILUA (3080 9.9) PATIHNTTUAIUNITNTS YL (3080 8.8) 2ATIMNTIY

4 @ !
MNYUAT (%@ﬂaz 7.3) HAZRATIYINTTNINGAN (%)ﬂflag 1.9) AaaadluurunINg 3.6

UHUMNA 3.6 1S DITiEDYAMINAIAYEIAAZTIVIQATIHNTINADNISA 1T INVD

NQNQAENHNIINUINM3A1UUDYA (Information Sector Service Industries) 1 2005

Total: $1,005.3 Billion

Other Information Services
,0.7%

Telecommunications ,

44.7% Publishing Industries,

26.7%

Motion Picture and

Video Industries , 7.3%
Internet, 9.9%

Sound Recording
Industries , 1.9%

Broadcasting, 8.8%

A v o aw 26
N 3 laeanz v
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Lﬂugam 12,866 'ﬁ'lulfﬂiﬂiyﬁﬂiﬁ"l ﬂmﬂuiﬂﬂﬁ% 16.7 JONANNINDNYY Music publisher 4

v A £ ' v - o ) ' v - a g v
5181@]&W3Jﬂlui]1ﬂlluﬁﬂ1 3,885 ﬁ1ul,1/i5€liyﬁ1’iij§"l uJuyjam 4,204 AU TEYA ﬂmﬂuiﬂﬂﬁ% 8.2

1 a . . = v A dg' Y = [ a < vy
UagNQU[INY Sound recording studios NiWﬂllﬂlWMﬂIHQWﬂ 724 MUNTIYTH I AauTosay

EX)
[

9 1 a 9 a A Y J 9 )
5.9 ﬂﬂlﬂuiuﬂquﬁ‘ﬁﬂﬂﬂn‘!ﬂTﬁW'GWI\'1THLWﬁ\‘]ﬂﬂJﬁﬁll‘lﬂﬂﬂﬂﬂﬂWﬂyjﬁﬂW 352 AU TIUTN I

9 a3

Wuyas 341 SmSenyansya il 2005 Aadlufesas 3.1 (15190 3.12)

* 5915904019 Service Annual Survey 2005, U.S. Census Bureau, Department of Commerce Tagf1uannindeyasie’ld

a ' ) a )
ﬂlﬂﬁﬁ‘iﬂﬂllﬁlﬁz‘]Jizlﬂ1/WlLﬂﬂ?ﬂ]ﬂiﬁluqﬂfﬂﬁﬂiﬁﬂﬂiﬂ1iﬂ1uﬂ]6ﬂvﬁ
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m319h 3.12: WSauisungldvesgaarinssumadlulszmaansgenism

Swunisziangsno 3213191 2004-2005

(120: AU BRYaNTT4)

2004 2005 N33
Waemnlag

Record production 352 341 -3.1%
Integrated record production and distribution 11,021 12,866 16.7%
Music publishers 3,885 4,204 8.2%

Sound recording studios 724 767 5.9%

Other sound recording industries 513 582 13.5%
Total sound recording industries 16,495 18,760 13.7%

11 Service Annual Survey 2005, U.S. Census Bureau, Department of Commerce

v Y Y = A o a < ~ D] oA
ﬂ?ﬂﬂlﬂﬂuaﬂ]‘lﬂiu@'ﬁ%‘]ﬂ 3.12 LiJ’E'Ju’liJ’l'JLﬂi’lgﬂl“lJiﬂ‘]Jlﬂﬂ‘UIﬂfJGl‘]ﬂL’Viﬁ\TVIN']"U@\‘]
F4 I o v o w J Y I Ao a a z
51018 lugadwnssumaaduwnusi lumsdadgaunud s1e ldnnnquindutdugsnanens
a v o ] = 1 d' = 9 A 9 1 d‘
Waﬁlla%ﬁ]ﬂﬂTﬁuWSNﬁﬂﬁﬂuGlu@lﬁﬂﬂqxiﬂfifﬂﬂ\ﬁ@Elﬁ$ 68.6 T9303UN ﬂ@ﬁWﬂhlﬂﬂWﬂﬂijll‘V]
o ' 9 9 a 9 v KX A 9 1 Y A
NHUYNUINWAN (Fo8a 22.4) 'iWElUlQQWﬂﬁlﬁﬂﬂ@'luUu‘Vlﬂlﬁﬂ\‘] (3ouaz 4.1) HAZNANGTANIYAD
Y a Ao a Y a o~ A Aaa oy =T =
'ﬂﬁlhlﬂ’i]'lﬂﬁ‘ﬁﬂﬂﬂﬂuuuﬂﬁ'ﬂﬂ«lfﬂiWﬂ@lw\lﬂﬂ@ﬂWQLﬂﬂﬂNlWﬂﬁﬁ@ﬂag 1.8 GINHU'NHJHE‘T@E‘T'JM‘W

i
1 A o 1

o A Ao A =
UBUINLIBDINIVNUNYNNY ﬂﬁ’JlﬂuﬁﬁWﬂNWﬂﬂijﬂ (915190 3.13)

d' \ d' % a =
7113191 3.13: smaa‘mJW'e)ei181"!ﬁ’lu’qﬂﬁmnsswwawmﬂsxmﬂamgmmm 1 2005

RIS TRELRE
Record production 1.8%
Integrated record production and distribution 68.6%
Music publishers 22.4%
Sound recording studios 4.1%
Other sound recording industries 3.1%

11 Service Annual Survey 2005, U.S. Census Bureau, Department of Commerce
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Y
a3t Tasnana aduall 2001-2005 Ao INAILTZIANWAT Rock Tastidrutianainly
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) 2005 $owaz 31.5 99291170 Rap/Hip-hop (308@z 13.3), Country (30@z 12.5), R&B/Urban
($o8ay 10.2) 1ag Pop (F08ag 8.1) MUSIFY 1A JUN19ATINUIWNDS Classic HAZINAY Jazz

o Yo a 9 Ny Y o w A
ﬂaﬂllﬂi‘]_lﬂﬂ'mu‘c’JiJLl’f)fJLWfNS’E)EJﬁ% 2.4 10230802 1.8 MUY (113190 3.14)

M3197 3.14: Wspunsudadivvesszmnmaslunaringaarinsumag

voslszmaansgamsn auail 2001-2005

UszAMnag (Genre) 2001 | 2002 | 2003 | 2004 | 2005
Rock 24.4% | 24.7% | 25.2% | 23.9% | 31.5%
Rap/Hip-hop 11.4% | 13.8% | 13.3% | 12.1% | 13.3%
R&B/Urban 10.6% | 11.2% | 10.6% | 11.3% | 10.2%
Country 10.5% | 10.7% | 10.4% | 13.0% | 12.5%
Pop 12.1% | 9.0% | 8.9% | 10.0% | 8.1%
Religious 6.7% | 6.7% | 58% | 6.0% | 53%
Classical 32% | 3.1% | 3.0% | 2.0% | 2.4%
Jazz 34% | 32% | 29% | 2.7% | 1.8%
Soundtracks 14% | 1.1% | 1.4% | 1.1% | 0.9%
Oldies 0.8% | 09% | 1.3% | 14% | 1.1%
New Age 1.0% | 0.5% | 05% | 1.0% | 0.4%
Children’s 0.5% | 04% | 0.6% | 2.8% | 2.3%
Other 79% | 8.1% | 7.6% | 89% | 8.5%

7111 : 2005 Consumer Profile, Recording Industry Association of America (RIAA)
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¥
U =

aauail 2002-2005

(M20: AN ORYaNTT4)

2000 2001 2002 2003 | 2004 | 2005 9NN
Wasumlas
1 2000/2005
Sound recording industries 375 386 354 416 201 198 -47.2

11: Service Annual Survey 2004-2005, U.S. Census Bureau, Department of Commerce
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Billboard Chart 199 0@ Billboard Magazine @115 UMIIADUALNAIVOS
A v o o a R
Billboard Chart I5UAHINMTIAS U LINASEDATEY Billboard Hot 100 ¥uilun1s
taouaumasn lasuanuienludsemaansgomsni 100 tnawsnuLsA WA
Usz1anaee) TagnsiaduALINAaIIZNIITANINGDAVIBNA Single HAZAIIN
a 9 ] = dy v A v v @ . = J
HenvoaRlarkuanItiIng uen1nil §aMITAOUAVINEAN Billboard 200 da1ilu
4 [ H
M3IADUAVNAININNMTA3IVaTMNaINVsaAegIngalulssma
A1TIOWTNT 200 DUAVLUIN AIMTUMTTAOUALINWAIUDA Billboard 921N13
v o o I o o o
PenuEamIdasuaumauiiulszdmadand’
MIVOVIIIA (Award) TuilszmaavsgomTMUMINOUITNIad 11U
9 v )
gaamnIsumad Iagnasaangeadmiiedatinmasmuisvuaioinga
@ Y o =) = [ dy
seaumiIneda Taoliswazideansae 1l
® Gold Records tanl¥iAumemaInteanv1e 500,000 LHY
® Platinum Records 1190 1¥fumemasnteonvig 1,000,000 L1

® Diamond Records 1130 1AV BMaINgaaw18 10,000,000 L1FH1

*http://www.billboard.com/bbcom/ about_us/index.jsp
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Tnsnau CBS (CBS Broadcasting, Inc.)28
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“ The UPFlis a professional syndicate which gathers and represents independent producers and phonographic distributors in
France and French-Speaking countries. Its principal activities consist of federating and centralizing all actions allowing the French
independent production and distribution to develop. The council of administration of the UPFI is composed of 18 organizations.

111 www.UPFLorg.fr §UAMIT0TUH 20 W.A. 2550



swwauatiuauysel avunasazdaiuiindes 4-7

M319N 4.1: JwunmewaImulszHnva unag

szianveanas sm%’admmm%ms

J v v A 3 1
All styles V2 Music France, M6 Interactions (mmwmauﬂmmﬂummwm
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ﬁ&ﬂi%mﬁ), BG Productions

Pop/Rock Atmospheriques, Recall

French chanson Tot ou Tard, Disques Meys

Classical Music Harmonia Mundi, Chant du Monde, Auvidis, Arion, Abeille

Dance Scorpio, Happy Music, Ascot Music

Hip Hop IV my people, Boss of Scandalz Strategy

Musical Pomme music, Baxter Music

Jazz Dreyfus Jazz (Momawsafidiavosdiura deeanmaslasfaily

ydTuraniyerdosnalddaiavesae lldelsumeadua lan
Taomwizdszmalunguyls uazdszmalunguuesan’ i Jean-

Michel Jarre, Alain Stivell 4182 Michel Petrucciani), Cream Records

World Music Creon Music, Lusafrica, RVM
Soundtracks Milan Music, Mk2 Music
Techno Airplay, Independence Records, RKG

N: 391 TaeAuLIVY, 15811589910 http://paris.indymedia.org
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Germany Schneider TM (elec.), To Rococo Rot (elec.),
Eberhard Weber (Jazz), DJ Hell (elec.),
Phantom & Ghost (elec.)

Austria Sofa Surders (elec.), Kruder& Dorfmeister

(elec.), Dzihan & Kamien (elec.)

Belgium K’s Choice (rock), Deus (rock), Soulwax
(rock), Arno (rock), Girls in Hawaii (rock),
Front 242 (elec.), Philip Catherine (jazz),
Maurane (pop), An Pierle (pop), David Linx
(jazz)

Denmark Kashmir (rock), Lille (elec.), Under Byen
(pop), Junior Senior (rock), The Raveonettes

(rock)

Spain Ojos de Brujo (wold), Paco de Lucia (wold),
Vicente Amigo (world), La Oreja de Van Gogh
(pop), Estrella Morente (world), Ana Salazar
(world), Carlos Nunez (world), Luz Casal
(pop), Jose Padilla (elec.), Radio Tarifa

(world), Amparanoia (world/reggae)

Finland Gjallarhorn (world), Varttina (world), Redrama
(rap), The Rasmus (rock), Pepe de Luxe

(electro)

Great Britain Sophie Ellis Bextor (pop), String (pop), The
Soulsavers (elec.), Franz Ferdinand (pop),
Radiohead (pop), Coldplay (pop), Muse (rock),

Depeche Mode (pop), The Streets (hip hop)

Greece Sakis Pouvas (pop), Eleftheria (world), Notis

Sfakianakis (world), Angelique Tonatos (world)
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lszimea

AMENag

Ireland

Danu (world), Clannad (world), Afro Celt
Sound System (world), The Chieftains (world),

Lunasa (world), The Corrs (pop)

Italy

Eros Ramazzotti (pop), Laura Pausini (pop),
Gianmaia Testa (pop), Zucchero (pop), Tiziana
Ferro (pop), Pietra Montecorvino (pop),
Umberto Tozzi (pop), Benny Benassi (elec.),
Flavio Boltro (jazz), Stefano Di Battista (jazz),
Enrico Rava (jazz), Enrico Pieranunzi (jazz),

Avion Travel (pop)

Norway

Mari Boine (world), Royksopp (elec.), King of
Convenience (pop), JJ Johanson (rock), Sondre
Lerche (pop), Bugge Wesseltoft (jazz), Nils
Petter Molvaer (jazz), Jon Christensen (jazz),
Madrugada (rock), Cato Salsa Experience
(rock), Gluecifer (rock), Ralph Myerz&the
Jack Herren Band (elec.), Arve Henriksen

(jazz), Nils Petter Molvaer (jazz)

Netherlands

Caesar (rock), The Nits (pop), Soundsurfer
(pop/rock), Textures (rock), King Shiloh

(reggae)

Portugal

Mariza (world), Misia (world), Cristina Branco
(world), Dulce Pontes (world), Beinda (world),

Joao Afonso (world), Maria Teresa (world)

Sweden

Backyard Babies (rock), Mando Diao (rock),

Lisa Ekdahl (jazz), EST (jazz), Nicolai Dunger
(rock), The Cardigans (pop), The Hives (rock),
Money Brothers (rock), The Soundtrack of Our

Lives (rock)
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fiun: S Taoauz 3o, SouiSoatoyanininlad hitp:/jielb.free fi/blog/index.php?2006/01/17/49-les-

ventes-de-disque-stagnent-la-desinformation-monte L9
http://cultureetloisirs.france2.fr/musique/dossiers/7682412-fr.php (ﬁuﬁ'ugﬁﬁuﬁ 11 W.A. 2550)
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Wuduanniay dadivvesamaaiamadaiuliyndanaiumasnesduvedsuaan
1 ] J [ YR( 1
HaMuIRaIANINGDL 59% AWAINAITINAIIN 4 AMemasdny lvgjveslan uaziwanad

a a I~ o w [ {
an aatlu 36% tag 5% Mua1ey adLandsIgazoenlua1s19n 4.3

M3197 4.3: paasEIMILNAMIAsTHNaNawaazszandwunmulszmandinamuly

gaatinssuasveslszimanSuna

Usznea mmﬁ'méu tWadaina asnaaan
France 59% 36% 5%
Greece 57.4% 38.8% 3.8%
Germany 44.7% 48.7% 6.6%
United Kingdom 41.5% 52.7% 5.8%
Spain 37.7% 55.6% 6.7%
Poland 35.1% 56.3% 8.6%
Denmark 33.9% 61.8% 4.3%
Hungary 32.4% 53.2% 14.4%
Ireland 19.2% 80.8% 0
Netherlands 16.8% 77.2% 6%
Belgium 13.7% 83.5% 3.3%
Portugal 13.2% 83.5% 3.3%
Austria 10.1% 79.1% 10.8%

1111: The French Music Export Office (email: magali.m@french-music.org)
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RETITEE Sophie Bramly/ Sophie.bramly@umusic.com
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1 a I~ [ [ ] [ z a
Repetoir 1161az318 Tasaaiudadiuodsz1ii1a 40%-60% MNTUADUNIHAALNIATIN (Gross
4! 1 1 9 1 [ Y v LY o 1 1 Y o
PPD) Fadhulnguaimeamasazielinudmmudimielszuna 40% uag 60% elvny
. A 1 ] d' Yya a Q’o 1 A d’ o ]
repetoir H30A10WAE0eN ldavanFRuHLEANe S MY
Y
Funusmthsuazaematgesludinas 1a5UaIULUL 15% U0I88A18TINNIHLA

£ ' Y. . o A A 2 Y ' o

FIA1eNA92918 19 Distributor 118¢ Repetoir Y5231909) 6 109U 130 1 Vuadusanadnuy
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asiflnssadsgaavinssumasvesszmanSuna

4 o 0o v W < 1
ilosnniszmedSusdldnnudayiunizuumsad nassARaINaININN
msdmiersomsmennswany MlddszmedSusalizduuomsduiugsnoawas
. A o s ' Y a ' A
(Business Model) NtiluonanyaitazianaaaingranmassiglvgvedlanTuilsemednug
TaglianudrAyiuAatiumnnmomas Fsensonnsan ldnnmsuisdadiusiela

Tanufatlugeds 15.3%
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Q@ﬁ'ﬁ’iﬂiﬁlllzwa\?sllﬂ\iNﬁﬂlﬁﬁﬁ1u1§ﬂl!ﬂﬂ@@ﬂ1ﬂlﬂu 2 1)5810N AID

(n) AuAmazusmsfiannsadudedld u5e Physical Sales Ysznoudas 2 guluuy fie
L] uvyeeale wu Singles, Long Playing Records (LPs), cassettes, CDs, DVD
Audio, Super Audio CD (SACD), MiniDisc
e 31uuuiiadnIa e 195U DVD, VHS, VCD
(W) Fudwazuimslugluuuaina nie Digital Sale ldin msmmiTnanguna
(single track downloads), album downloads, music video online downloads, streams, master
recording ringtones, full track download to mobile, ringback tunes, music video downloads to

mobile and subscription income
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M3 MNaIrUeIN19nA (Physical Sale) TulszmarSaraiidadiuuinn
M3t mewasAINa (Digital Sale) Tagngu Physical Sale Hiauumiaanoudeosaz 90
uAed e lsAaueeaIeduUA Physical a1l udanatediederiio

dmSugnumsduiiugsfamaBusiness Model) “vosrFuaiiugiuny

2
NENHEIUTEHINMUUABAN (Traditional value chain) LagUUUAINA (Digital value chain)

'
AA o a

a 9 Y (a = a A
ﬂlmz‘ﬂnmmmimiNammzm'i5111fchmﬂ”|”1@1L‘]JaEJuLL‘lJmul‘]Jmm‘vauTafJﬂJ’eNmiwamﬂim

] = =) Y =R Y a
umad sudana Tulaglumsndunadvesdus laa

4.1.2 amum‘wuazyaﬁmmﬂ

4.1.2.1 MIIATIEHYamaaIn
(M) AAANTIATIHUINWAIRUTININUNA (Physical Market)

Y = 19 ' o = 1 Y
Mnvayatl 2006” WU gaanITumadvelszmanTuAaiiyan 1,310 a1ugls
~ 9 [ I~ [] aa I~ 1
anaa91n1) 2005 Uszuasesay 11.2 wivesnilugeavignureanialnanailuyan 1,287
Y A Y o < o=t ~ ]
augls wazyam ldanmsanil Inaamasnndu ledfgnngrinedios 23 dAugls
{ [ 1 9

H 1 [ 1 1 o 1 [
YAULNAIUIINAAIATLHINMIURUGALazMIA1IY InanegdaaIuiosay 98:2 daaadly

A
MINN 4.4

d‘ =) a \J Q‘J [ a v
M3199 4.4: 1WpumauyamamamasveslszmadSuaadmunmuilszonaum

32113191 2005 nazil 2006

POIN1INS 1 2005 FIUNUS 1 2006 NI LeITIIE
e (mine: d1ug19) ama* (mine: dug19) RELTEING aana*
HHUTA 1,459 99% 1,287 -11.8% 98%
i lviaa 16 1% 23 44.6% 2%
59U 1,475 100% 1,310 -11.2% 100%

sanoig: daunsaaieauzIveuadulSeuiisunnyamsuvesnaramad Ineld@uavues SNEP

11 The disque en france, SNEP (www.disqueenfrance.com), ﬁuﬁ'mﬁﬁuﬁ 14 N.A. 2550
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upazlseimadaniinnuLAnA1ny

R TITRY Syndicat National De I’Extrusion Plastique %30 SNEP, www.disqueenfrance.com AuduidioTui 14 w.n. 2550
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M3197 4.6: WSsumevgaagdatMNaIMAZ FUNATZHI191] 2005 Haz 2006

(M99 A1ULHY)

2005 2006 9013103
wlaeunilas
Sugeamesauma 83.6 70.6 -15.5%
HHUTA 82.9 69.5 -16.1%
eeoularl 0.7 1.1 57%
SnLenEFIRG 33.1 28.8 -13%
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2005 2006 RTINS
wasulag
HHUTA 24.7 17.3 -30%
eeoular] 8.4 11.5 37%

11 The disque en france, SNEP (www.disqueenfrance.com), AuduiioTun 14 n.A. 2550
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INAT N 4.6 saAEdaTumatead 1o (lisiusenvieiingniale) 1uil 2006 Aa
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s uaune Iaiuidszuna 70.6 A1uusy anadanl 2005 110D 15.5% Taeluil 2005
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$maneeaIedatiuiedy 80.6 My vazieaansa1a Inaadatiumasiyaniios
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1.1 auuru1udl 2006 vaz 0.7 dusulaal 2005 Ty
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v Y Y
goAVILNITL 28.8 A1UUHY anad9101] 2005 UTzana 13.4% NUEBAVIETIUIUNITU 33.1
] 1 I~ ~ o 1 a I 1
AMury ansouleen il useauisaini NS ety 17.3 A s 1uil 2006
= d! = [ Id' d‘ =1 a Qy 4
anaI9InN1 2005 FINTAAIUMIVIBEN 30% VN 1T 2006 voAVIFUAAIINMTATIN
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TrHaamuIUDe 37%
d‘ a o 1 d‘ 9 1 AaA Aa A Aag 9 1Y
WENNIUURWIZEDATINUIEN 1T IBUHUFALAL AR ToauI 115U
o 1 ] o a I 1 o’/’ Qy 9 A = =
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A oa woa . 4
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=Y

d’ =) = \J 1 ad a Aad | U
19190 4.7: !TJﬁfl‘lJ!‘VIEI‘UH@ﬂ1ﬂa"IGI!la3ﬂ@ﬂm]ﬂl!mu“ﬁﬂ!lﬁ%uﬂﬁﬂﬂﬂii’) ("lmawamuaz

goAUIIINMIAINHan) 1 2004-2006

Y2004 | 72005 1 2006 N3N N3 1M
wagumlag waemlas
@ugls) | @ugls) | (@ugls) R osgdaq 25 *
YAMTUAUNAITWUNN 1,597 1,459 1,287 -11.8% -19.4%
Uszianaum
wiuFaia 120 101 71 -30% -41%
)9 31I 1,336 1,219 1,086 -11% -19%
ianlalo 141 139 130 -6% -8%

21 " . A o Aq Y o :/l =] " . 1o o v A ~ 1 @ 3 3 a
1Y Single fio wasnani 14115 Tundanumas deluku Single luduiludoelinmwasiogludaiiviug Hmwzan
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12004 | 72005 1 2006 8nIIM3 M3 1M
wasumlas waeunlas
@wgls) | @wgls) | @wgls) Yosadag 13 Yosefag 23+
NUIUBIANIBFUMSWUDMIY 114 115 92 -20% -19%
szandum
wruFaia 24 25 17.3 -32% 29%
Sati 84 83 69.5 -17% -18%
idaniale 6 7 6 -14% -

nuame): * Iai lngaazive

11 The disque en france, SNEP (www.disqueenfrance.com), ﬁuﬁ'mﬁﬁuﬁ 14 N.A. 2550
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Usziannseriavounadlulszmersuranauionils ansauiseonldilu 10
Uszinn fe French-speaking Variety22, International Varietyzz, Compilations, Classic, Jazz,
4
Techno-jungle-house, Rap-hip hop, World-reggae, Soul Funk 130 R&B HAZINAIEIIILNTA
NAMNEUAS
A A (] 1 o W = ) A A
Wensandivteaana1ndnunsnluil 2006 Swunamlsennvesnasntlun
deuilanu lunyandsause wua masnliaanuiwaiauniga Ae French-speaking variety

a g 1 ' { 1 1
AntuaIutmain 33.1% 399094170 International variety NUAIUNUINIA 23.4% AN

2 . X = ad gy o ~ a A8 Ynyy
French-speaking variety Heelsemmmag pop Tileseutlumudsusa ’l’ﬂﬂﬂﬂfﬂiﬂﬁ'ﬂWﬁ1uﬂu@liﬂﬁ1ﬁﬁﬂ!ﬂﬂ%ﬂ’)ﬁl
&4 oA A & o o adg o 1 R gawu A 1 Ay Y o
L‘L!’l’]Qiﬂﬂﬂﬂ')l?ji\1Lﬁ’dﬂﬂ’J"ILWﬁQﬂﬁWﬁﬁﬂLﬂulﬁuuﬁiiMﬂi$ﬂ1%1ﬁﬂﬁ1ﬂﬂgﬂﬂﬂuﬁ AIVTNANUHUNUIISHANHAUSADIIN VWA
' Y ~ o ¥ o 3 a
anﬂuﬂszmﬁ"lm MUUAUATUAZAIT 0IMUIAUTITUAUANVD I T INAAY

23 . . = o S 9 o
International Variety 180D UIUNAY pop IﬂEJ‘I/I’J‘l‘]J‘VIiJ‘U”Iﬂ@]m‘vﬁ)ﬂﬂmﬂ‘n’ﬂaﬂ
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[l < < {1 o 1 a 1 ] A 4
@a])'JfJ compilations 22.8% @fJWQllﬁﬂﬁ"IN Lﬂu%u’]ﬁ\ﬂﬂ@n'ﬂwaﬂﬂaﬁlﬁﬁﬂﬁﬁQULLUQQaTQLWMQQﬁU

A =1 Y I A [ 1 A 9 c‘ <3 [ A
13989 ﬂﬂﬂllﬂ31ﬂ$Lﬂuﬂ'lilWﬂJGlu’ﬂ@]31@"31!1/]?1’01!5111\‘]95]"Iﬂ§]'m (ﬂﬂllﬁﬂﬂiuﬂTiNﬂ 4.8)

d’ =) = U | 1 =
M3197 4.8: 1f5sumasvaiunusnainveanasunazlszonsz1iied 2001-2006

NuunwaImulszian 2001 2002 2003 2004 2005 2006
French-speaking variety 29.6% 33.8% 37.6% 35.4% 32.8% 33.1%
International variety 17.5% 22.1% 25.9% 25.2% 25.7% 23.4%
Compilations 22.3% 25.5% 19.1% 17.6% 22.3% | 22.8%
Classic 4% 3.5% 4.1% 4.7% 5% 5.8%
Jazz 2.8% 2.6% 3.2% 3.9% 2.8% 2.8%
Techno-jungle-house 3.7% 0.8% 0.4% 0.6% 0.3% 1.9%
Rap-hip hop 3.4% 0.9% 0.3% 0.3% 0.2% 0.1%
World-reggae 3.3% 2.3% 2.8% 3.2% 3.2% 3%

Soul Funk-R*B 3% 0.9% 0.3% 0.5% 0.3% 0.4%
Original soundtracks of Films 2.2% 1.7% 1.8% 2.9% 1.8% 2.1%
éuq 8.2% 6% 4.3% 5.6% 5.6% 4.7%

111 Un Institute National de 1’ Audiovisuelle, www.ina.fr , ﬁuﬁ'ugﬁﬁuﬁ 25 N.f. 2550
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3197 4.9: 1f3NaUoN 1M YAV ILEATIHINEDATNINADANINIZTHI

1) 2003-2006

2003 2004 2005 2006 979I1M3 9A3IM3
wasumlas | nldsumlag
Gooaz) | Govay) | Gooaz) | Goo02) | fqq15) Y2345
gABTATIT W 85.5 83.6 82.9 69.5 -16% -19%
gaAvIBSATNYA 200 287 27.8 232 213 -8% 26%
dUAVLI NV
FAaIUVINITD NG 33% 33% 28% 30%




swwauatiuauysel avunasazdaiuiindes 4-20

2003 2004 2005 2006 9A3IM3 9A3IM3
wasmas | Wasmlag

(Govay) | Govay) | Govay) | (F0002) | 419175 Y343
FatuseatisunSeuifiey
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Saifu1oR 10 Sudunsn 5 5.7 4.5 4.7 4% -6%
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Satuod 10 Suduusn
SopAIT VA
SaTuoR 200 SUFUITN 8 8.5 7.1 5.6 21% -30%
FadIUV0INITIMUILY 28% 30% 31% 26% -5 points -2 points
SatTuAoR 200 SuFUIN
fugoaBTara

@ { ao I A o o {
weme: *oamanlasunlasanz33el4il 2006 1Hudlgulumsdnumsanmanlasunlasvessen
$111118%A (volume)

)szainams Tavamz39e Taelddeyanin SNEP fuaaaluais

31: The disque en france, SNEP (www.disqueenfrance.com), AuAuiIaTUN 14 W.A. 2550

(1) aaANaIAINa (Digital Market )

: @ da A < 7 a '
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@ & A @ a g o
A1 Inaadszana 28.8 Auase Tasuiauilumsainid Iviaa title Aalu 11 A1unse uazdn

4 Y
~

v o & @ v o o 4 P ~ y A & a
1.1 a'IUﬂﬁ\HﬂLlﬂ']ﬁﬂ'nujﬁaﬂﬂauuﬂqgljﬂ G]f\iﬂ’f]ﬂﬂ'lﬁﬂ'nuiﬁﬂﬂsll‘lﬂ 2006 uhlﬂlww(’llu%']ﬂﬂ

2005 110N 50% " aananaluasan 4.10

2

1 1 Vv .
* do3a91nN15d1599U04 French Institute for Opinion Polls Fu5udaiimsd1srvaswsmilerdeuiiguien 7 2005, dudunin

3 4 . A o A
BITNCT: www.musique.fr IBIUN 4 W.A. 2550
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1 2005 nazil 2006
o o a P v 2
MuasInailvian YammMIanUlvan
(@UrUIY) (@ugls)
9NN 9M31NS
2005 2006 - 2005 2006 -
wula aula
o
M3A1IY 1vian
8.4 11.5 37% 8.6 11.8 37%
tiltles
o
A3A1IY 1vian
s 0.7 11 57% 7.1 10.9 53%
SRy
IIUNIA 18.6 28 50.5% 15.7 227 44.6%

31: The disque en france, SNEP (www.disqueenfrance.com), AuAwIaTUN 14 W.A. 2550
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2005 152101 44.6%
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2006 Tyamszia 862.7 amgls Aailusasdiuianasninil 2005 Usguia 10.7% 910
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dawaliinugadunuvesgsnvegiszunm 13 dugls

{0 J . 1 @ 9
Tuszee 4 Unruanil aa1a physical market VyaA1v9I8AIINIANNUAAAL 37%

Annilu 440 Augls (Grmanyadt 862.7 &g Tsvedil 2006 Houiy 1,302 d1ugTslu

o Y a 1 3 4 1
?J 2002). ﬂ'lﬁaﬂaﬂsllﬁlx‘l’ﬂ@]5']ﬂ'liﬂll‘]quﬂlﬁ]<lijiﬂmﬂuNaiff’)uﬂﬁﬂu1ﬂ1ﬂﬂ15ﬁuyaﬂﬁl@\1ﬂ'li

o A 4?} A ' o = 1 1 1 A
ﬂnuiwamwmuﬁaﬂq ﬂa1’31@]8@'1‘]J§]aW]L‘Wﬁ\ﬂu‘]Jigmﬁﬂjiﬁlﬁﬁhllvaﬂ1ﬁﬂﬁ\iﬂEH\WIE]LHEN

Taoindo 34% n3oaaiiu 440 Augls Wodwail 2002
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(Mi7e: g ls)

1l Aa1@ Physical Aa1q Digital ERLY
2003/2002 -190 - -190
2004/2003 -159 9 -150
2005/2004 -18 21 3
2006/2005 -116 13 -103
AINIINAL A -483 43 -440

d' U o a
n: vai1 Taeaaz vy

a 4 1 4 o ] A v o o ] 1
W"Iﬂ’JLﬂinTW]13Jﬂ1§ﬂi$%'IEJL!WHLWﬁQLWd'ﬂ%11(?1”561]@\1‘]_]31511’195]'3&!,1/]1!5]1?1uWﬂiWﬂﬁlﬁﬂJ

0'/ ! 1 A a4 = a % 1 ] tﬂ' o r
VOIRTUAT WU MIVNBUHUTALazAIANA U 2006 AnA UM ITATWRNUND 19T 1M Y

gns (Mmadadarmmwas lldsdunuiminenaziumaeg naudremsdaurunauuisn)

= 1 T W Y d‘ = =\ v A [ =
HyanuUNInNUY 819.2 a1uels anad 12.4% wosdseumeunuil 2005 AaaaesIazooa lu

U

Q131N 4.12

d’ = T AaA aa % \ \ d‘ o v v
719190 4.12: !‘LI%SI‘UmfJ‘]Jfn5Bll181!lW14Wﬂq‘ﬂﬁﬂﬂﬂ1Nﬂ15%ﬂﬁﬂl!ﬂulﬂ@ﬂ1ﬁu1ﬂi%ﬂ3n

1 2005-2006

(vivne: g T9)

HOANIINIZDNHY ‘
A o onsimanJasunilas
NNV UY (net “ -
1) 2005 1) 2006
sales big H.T. of %)
deliveries)
8ATINMIAUNY 935.2 819.2 -12.4%
FaNa 61.3 46.4 -24.2%
MRV 767.2 700.9 -8.6%
Haniale 104.3 71.4 -31.5%
HaMmNIsY 131.6 96.6 -26.6%
FaNa 24.6 17.5 -27.9%
NIEY 92.7 73.3 -20.9%
1anlale 14 55 -60.6%
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HOANINITZDILIUNY
INAUNBD MY (net
sales big H.T. of

deliveries)

3 2005

1 2006

onsimsagunilag

(%)

goau I ALMYINAY
Suwunmulszinon

VOINAN

CLASSIQUE

6.5%

8.4%

1.9 point

NATIONAL
VARIETY

61%

61%

INTERNATIONAL

VARIETY

32,5%

30.6%

-1.9 point

JAZZ OF WHICH
(the jazz is included at
the same time in
national variety and

international variety)

[2.4%]

[2.5%]

[0.1 point]

117: The French Association For The Promotion of The Arts-Cultures France ag

http://www.internaute.org/cgi-bin/links/search.cgi?query=concert, FuduiieTun 22 N.A. 2550
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glsiilu 819.2 Arugls anauiludadiu)szanm 37% nelu 47 nagdadruianasdanan

a g J
AniTluyaning 483 dugls
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MNIUATNAVUNTNUMNHYAAUNNINGI 5% fJFJNUlﬁﬂGHﬂJ VYUADUNTUDAANTHUAAUNNY
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o ' £ v q ¥ 2 S 03
NIONBYITHINNITVIVINDIB Gm%i]ﬂclﬁilm‘iwuﬂﬂﬂaﬂﬂ‘NEJEINL“IJu‘VleiGlumﬁﬂiz“lg'u

q
4

nauaIns el (MIDEM) vosdsusadudl 2007 1

e

AMANALRA ladinsansnasesdumaaadIu ve ludsamadiasa 13140
1 & a J 1 Y
91% YDIYAAINAIAIIY FInaTluyan 864 a1ugls
AMTUMTYAAINITUIESWUNAIY medium 1A format WL YAAMHUTUNAIAAIDA
v v Y
31.6% vz NeaadMIeanad 21.4% nnmsilasuulasialuaiuvesyanitazsoaiivuig
dy ) Y a o d 1 a d‘ = [ [
1 i ldaazidemansalininzinenmsnamvismasinglsudianas Tasmny
1 = L:' 1 = 4 % = 09/’ d! 4 %
Tua491) 2007 s1meTasmaiezimsliuaianaidnass $anslsuaIvessimvig
o ~ 1 3 1 v 9 ' ad v o
maTuilszmedsusainanunin azdinansznuaedilsznoumsanaanand lii
v v E4
ganumasludsmadSusaaouinatiuou MameiuIgnInNgUUTIINGITU Taomniz
TuiFesvesmsuisdunedunaazmstimsaaaieudesiduutisnatalulszmea

o a o v A £
PjiQLﬁﬁﬁ]%iJﬂ’JTllﬁ”lﬂilluLWNNWﬂﬂlu
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madwsdanuenlinugaamnssumasiiiuieonsululsmariusa (Awards)

Y
o

Y
Muliaase T

1. Silver Records tan ¥ FuAamasiitioanus 35,000 LA (1ALAN 50,000 L)

2. Gold Records tanlifumemasiitivanine 75,000 LAY (1ALAN 100,000 LIN)

3. Platinum Records tan ¥ fumemasisisonue 200,000 LEY (21NAN 300,000 LK)

4. Diamond Records lan ¥ fumemasitivonue 750,000 LHY (17423 1,000,000 LLH1)
5. ﬂﬁafﬁiuq |411A Gramophone, BBC Music Magazine FodlusreFamedruauni

voanguilszineg 151l

25 a < I o
ANUAAVTUVDINIVY
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M31971 4.13: @019 19Tamemnuauasvaanguilszimeaglsil

1 a A A aAaA %
AENal fatlwaaNaa ERNED

Virgin Classics Rollando Villazon Gramophone

Jean Paul Combet/Académie
Alpha BBC Music Magazine
Bach Festival

Richard Egarr Academy of
Harmonia Mundi Gramophone
Ancient Music

Ambroisie David Grimal BBC Music Magazine

n11: 57150 a0y

Y U
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] A A b7
4.2.1 “UIYITH MNYIVDN

(M) HUINUNATY
® The French Music Export Office
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French Music Export Office #inagns lumsinanuiniuanuiluaisvig narne

] dy o 3 F% 1 A o Yo 9 a
wihsnuizdaasan A lulszmaniee wedmsanuazainldnudnaanaumas
MalszauiuaniunaazaounigavesuaazilszmaedeIndda Tasilagiuiiaian
3 2 Y 1 1Y N A a I A v
e 9 Uszma 1dun evswerandng, wosuil, Qjifu, varga, iy, WngTn, Sade,

ANITFOINTN LAZOOMATIAY

® The French Association for the Promotion of the Arts-Cultures France
% :JI d? d‘ =) % ~ 1 1 Y
i]ﬂﬁ\'l"llulilﬂﬂ 1922 :ﬂ*ﬂﬂ‘uugﬂliﬂﬂ’ﬂ Cultures France @gﬂWﬂiﬁﬂﬁ@L!ﬂﬂlﬂﬂ
' o A o 9 A A
ﬂigﬂiﬂﬂﬂﬁ@'l\‘lﬂizmﬁ AITNIINIANUDITULASNITADAT mwum“lummmmﬂaaumm
] @ @ 5 4 [ a
mﬂmﬁ’auazmiﬁuUﬁuumﬂmuﬁiﬁw’?qmemquwmmﬁ%ﬁmﬁmﬁmmm 91N theatre,

street arts, dance, music, visual arts, architecture (i8¢ cultural inheritance




swwauatiuauysel avunasazdaiuiindes 4-26

o Y A

Cultures France Hona1nagiminnuanasuanusiuieuazuantasums
1 [} Y] Y [V Y L:' t:‘ 1 A 1
WeLNTMOIMus s luszaud semeauda deiminuaniaeunus UL HIN French
Y v 1
Territories 114 20 33U0UszmaArSusEdNA18 ArennuTIemaoVRITDIUNAHTURALAZ
NUIBNUNAUIAUTTTNveIrTuralulszmanan 13 Cultures France a1unsanandau
1 v [ I . . ..
qumimaé’ﬁummmuﬁamm hlll’J”li]SL‘]Ju co-operation, co-production, training Uz N13
A o o ' Y o a )
vanasumsuaasiausssunulszmaaie ldeddszauanuduss vaz@ednuns
A k4 [ dy YA o M I [
sanilasunauiausssutied ddumivayugadvnssumasvesdsurmuodig
£ @ Y [] A9 ] [l
1N Famsadvayurazms Ianumamasdiseneums lugaamnssumasainIngee
o 1 I [
NIENIWIY The French Music Export Offices Aunan
A 1 usj o o { g (% {
8411/n317u Cultures France davihmthindludinmlumsdaauanalasy
TAUUTTIUUINBIAVOHSUATDNNINUIY 19U festivals 1A biennials A199] o AYUDINT
o P A A o W Ag vy a
TanumaIlog N3 Mgl match maker 1WRsznoums lugaamnssumasi Toma
Y Y
wizaaaadsmalniag 1adedu ondie8191%u NI France-China 1laz 2 A4
d‘ Yy a 1 1 = [ a a o
e lrdnaa lugaarnssumasazMemasniee Jlomanuilzivagalotazuitn
. = A ! A Aa o Yy a ' Y
outsourcing Y9IIU 1HBIDINAWTIUNNIIAGNM INHHAANANUINAIANIE) ADINT

U

outsource HINATUNDAAAUNUNITHAR

® Francophony Diffusion

1 qg: 4 1] ¢ A 1 g o
nedailed 1993 Taelitnnilsyaaminomaunsmaanuiioavoansuaa’™

Q

o

(francophone music) HIUIATOVIBNITNTENBABINIINGNI 150 Foadayaianlu 70 Yszima
#21an Francophony Diffusion 923111 NIAdSAUIEBALUNUFATIAAFTTIINABINALN
9 1 = 1 = a [ = 3 d' d' 9

Yszmaliunnisiiemsnsze@eanaIngasarifeuas 2 Ase ieranilasuvsya
' 4 Y [

ANEINNMUAUAT NUFOIINGNTLNOTE@19 N2 Tan N9l Msuanilasuinasainan
Y] = 9 A A 9 o v  J A 9 9 ] A 9 1 1
dansounguiidoyainertony Taniainanedug At doyaviaisn laezgndeniig 'l

Y] 1 4 1 2/'
Tdnumemaazfasedssanaauwasaes nelullszma uena1ntiu Francophony

. . o Yo o o s A 9 o 1 as.a‘ =4

Diffusion &1 1d3aimsenssedilanimenszaredoyadenanens lsuaidiaznia
a J I 9 o . . 2 o Y a
BUIMOSIIABNAY d115 Francophony Diffusion 11 183 UM eiuayun s umsiuain
ﬂiz‘ﬂ’i3QGIIN‘]J’izmﬁﬂﬁzﬂ’i%ﬁ)@m‘ﬁﬁmmzmiﬁﬂ?ﬂi, the French Community of Belgium,

Télémedia in Montreal, professional organisations and Radio France Internationale.

26 Ya o

#3919 francophone music vz iidnbuzadreiumagniavesing 1iesn1mmnasiszinn francophone music i
o o 4 o A A ' a < & o a R i o
renanyal lusowesduiisanytesdulundazginiavedsuae Bniumnasnd francophone invziition ey

' o A a3 o o
ﬂ’]iaglaullﬁz'Jmuﬁiialwulﬂaﬁlﬂuﬁ1ﬂﬂlu
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(V) HUIPNUIDNFU

® (NV %30 National Center for Chanson, Jazz and Popular Music
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[
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v Y
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1 o o v A A 1 <
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atiayulumsiills Tudurazmsuaanewdsa aanluRund 1.46 augls
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a A <3
AatluvuaE@n

A v < = 1 a A @ = @ o
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. U, v & A a A4 o g4

®  National Office of Artistic Diffusion (ONDA) 3aatiel 1975 tweminin

duasuAatluswaiovesdiuma Taglimssivayuuaz FIomMaoN A IUNMIUINIS
Taseafrausom 1¥anuaiemiaon19nsidy (financial guarantee on the deficit) AONANIAN

ONDA

Y] QSJI 4 I~
® The SACEM (Copyright and Royalties Organisation) nnaiel) 1851 1ilu
' - y : . Y NP A g -
NUIUNGUANIAIY copyright HAE royalties YOI sznerTura nodaLliell 1851 1
9 ~ A a Saa Y o . . . .
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' 3 o o w ]
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Ao Aa . . A 2 Aa o k4 1 qgj = = @
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Y J 1Y 2 1 dy
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u
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= a o @ = Y
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® ADAMI (Organization for the Administration of Rights of Performing Artists and
.. A 1 Y1 o 9 o = o [ qﬂll tig} A~
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) Y A a @ a a.a 1 o Y  1a A @ = v 9
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® SCPP (Association of Music Producers) noastiuiloi) 1985 Tasiiingilszdasniive
a A { o <3| a J @ ' a o '
UnilosquasesdnsvesdiirnnniluTsanyes Hnumemamous inmaaig
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b A qgj 1 Y
20,000 music videos Fanalusovaz 80 oy rights of French Producers N1 U FURBIND
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® Union of French Independent Producers (UPFI)
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® SNEP (National Union of Phonographic Publications)
1 qgj A =~ a qgj Yy J £ o Y A g @

neAlell 1922 TaNFniady 48 03ans Faiminndudumulunsilsegw
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a 1 I
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