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11: Music Downloading Market in Japan, JETRO Japan Economic Monthly December, 2005
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113 2006 yamaaawaslaosamvesllszmagu yan 461.9 Wud e ¥
v v A d? =Pl Ao 1 v 9 a I 2 =~ =\

Ysudnnuyunnnouniyan 456.5 Wudeu aatlusesas 1.2 Tasluil 2006 tsoawe

1 1 a Y @ a g
INAINIUTOIN191NA (Physical Sales) M1 408.4 Wud ey Aaiiludovas 88.4 tazeeny

an o .. 1w v Y a I 9 =\ = [
IWasAvIa (Digital Sale) 1M1 53.5 Wud ey Aadlusesaz 11.6 Minnlseumeusnsing

k4

v Taaauail 2005-2006 Wu seAuIe UGy Physical Sales anas9In) 2005 Sooaz 3.3 14

' Y ]
goAv10TUNGY Digital Sales NAUMNIUNINNII 080 56 (115197 6.3)

Y a d % a
C"nﬁN‘ﬁ 6.3: 'J!ﬂ‘518ﬂ!ﬂ%ﬂﬂ!ﬁﬂﬂﬁﬁﬁ]ﬂa1ﬂ!!ﬁ$f’)ﬂi]f’ﬂ‘i!ﬂUiﬂﬂlﬂQQﬂﬁ1ﬂﬂi§N!Wﬁ\1

Tuilszmagiu sz+91) 2005-2006 nenmadnsazmsdasivsaum

o 1l 2005 L 1) 2006 L BN 1N
NRERRVAIRE o GRITISINELRE o GRITISINELRE -

(Wuduen) (udmen) T

Physical Sales 4222 92.5% 408.4 88.4% 3.3%

Digital Sales 343 7.5% 53.5 11.6% 56.0%

39 456.5 100.0% 461.9 100.0% 1.2%

131: RIAT Yearbook 2003-2007, Recording Industry Association of Japan (RIAJ)
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ligmasavialueuinn
(M) AIMMTIIHGNAIHIUYOININYNA (Physical Market)

Uszmagijuiimswaaduieonndmiiielu 2 dnvazAoginuy Audio wu 1ry
. 1< FY = A Aa ag 1 I Y a
Vinyl, CD, Cassettes tHudn tazdngiuuuiingaia le wu DVD iudu vinwrsanan
JoyalSumeenneduiluaaialassunui Usmueeavisaudmnilsznniinu iy
' VA £ A Y Aa = A 1 = a
anasedeAvIios Felszinnauinleeniouniiganeuru CD Tagluil 2006 fisoaute

$1UIU 290.3 AIULHY TOIAINIAD Cassette NUIDAVIITIUIY 6.7 AIUATY (151N 6.4)

d‘ =) a Y . =
M3197 6.4: U3anaweaad@umly Physical Market Yo3gaavnssswasluilszmadgiju
nenmNlszInnvaIaum Aauall 2002-2006

N8 AULHY

2002 2003 2004 2005 2006
7&12” Vinyl - 0.6 0.9 0.3 0.2
CDs 328.7 315.3 302.3 301.8 290.3
Cassettes 13.0 11.7 9.0 7.4 6.7
Other 0.7 0.8 0.5 0.4 0.5
Total Singles 342.3 3284 312.7 310.0 297.6

111: RIAJ Yearbook 2003-2007, Recording Industry Association of Japan (RIAJ)
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141 2006 Wy EJ’[’)ﬂfﬂWiLl1EJ’E)a‘]J11LWa\‘lﬁluﬂQN@ﬂﬂIﬂMﬂﬂﬂﬂJTﬂMTﬂﬂQ’ﬂﬂﬂ 222.7a1U
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AA o

1 ] a I v o
LLNuﬁﬂﬁﬂﬁnfﬁ] 2005 NUITUIU 237.1 ’5}1mmu ﬂm‘ﬂu%}ﬂaax 6.1 Lmiuﬂ"ﬁ@ﬁﬂﬂu"ﬁﬁﬂﬂﬂﬂ
o 1 1 . v A A dgl a Y ] I Y 1 a3 9
I UIYLANY Single NAVNIDAVIYNNUUIINIAN 64.7 UL 67.9 QMUY Atlusevas

& A ) ] qﬂjl a I 9 ~
4.4 “]NllEJ@@m‘l’iiﬂ&liﬂElilllﬂﬂﬁﬂﬂﬂizlﬂ%aﬂaﬂ Anlusevay 3.8 (MM1519N 6.5)
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5199 6.5: 1WSsuNeusead1veWag Singles 1ag Albums

d‘ \ J =
luaaagaawnssimasvesilszmagiju sznael 2005-2006

(M98 A1ULHY)

2005 2006 Sasmsasunlas
Singles 64.7 67.6 4.4%
Albums 237.1 222.7 -6.1%
Total 301.8 290.3 -3.8%

131: RIAJ Yearbook 2006-2007, Recording Industry Association of Japan (RIAJ)

a ¢ = Aa o 4 =}
NNMIAATIEH IUT10azDIAvoIlssnNaanmm 52112191 2002-2006
1 1 ] ] I @ 9 a = =
WUN Elaﬂﬁuwmuslwmummmwu DVD Wuvian laguud Ininveslsinaeeavisanaiaungll

Y 1 Q' [ g Q' d?’ d’ = = o’/’ Qy
2004 U523 33.6 AuuFutazis Nl SudaRNIUEoeau Ul 2006 TeoaureiaaL 48.5
AULHY (113197 6.6)

v
a

M3197 6.6: Umnaweanamadlugluuvizanialevesszmadgiifu

=

nenmNlszInnvaIaua aauail 2002-2006

(M99 A1ULIHY)

2002 2003 2004 2005 2006
DVD 53.8 29.7 33.6 42.4 48.5
Others 13.6 2.5 1.2 0.9 0.7
Total 67.5 322 34.8 433 49.1

117: RIAJ Yearbook 2003-2007, Recording Industry Association of Japan (RIAJ)
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a

lﬂ' = \ A a asa d’ \J
M3197 6.7: 1l5aumauyamaaanazesenvisnasesdlotazianinleoveslszimaniy

g’J = v a Y
Al 2004-2006 HaNMNANHUZTUM

2004 2005 2006 99313 99313

wlaeuudas | nlaeunlas

Tuaae 13 Tuai9 213
yamamalaosam(iudnuen) | 42251 | 414773 | 401.362 -3.2% -5.0%
Singles 51.983 | 48.855 | 50.847 4.1% 2.2%
Albums 316.627 | 310.945 | 293.671 -5.6% -7.3%
Music Video 53.9 54.973 56.844 3.4% 5.5%
goAVY (5’1uuw'u) *1000 198.44 345.07 339.39 -1.6% 71.0%
Singles 81.84 64.69 67.55 4.4% -17.5%
Albums 81.84 | 237.12 222.70 -6.1% 172.1%
Music Video 34.77 43.27 49.14 13.6% 41.3%

11: RIAJ Yearbook 2005-2007, Recording Industry Association of Japan (RIAJ)

(V) AAINANAING (Digital Market)
an o d‘ 1 = Y a [ = o ]

aaamasaIna lulszmagi)uiigduuumsInuims 2 anvazie Msdmiemas

4 o 1 1 (7 4 . .
20U 1811 (Online Music) 142z MIIHUIBINAIAIU TNTANNLDDD (Mobile Music) Tasluil 2006

] an v A a 1 I a J 1 v Y A d? =)
WU AIANaIaINalM AL Tnadesias aaluyan 53.5 Wuauey iuayuan 2005
Ao 1 v 9 a I @ a A d? 2
Niyan 34.3 Wuanueu aaluoasimsay Taiuyuiosay 171.6
Y
a J [ 1 1 [ 1

uoNIINH 1IN AN THAToUNEUAIUNII9IATEHINNGN Online Music HAZ NG

Mobile Music #1311 1143) 2006 NG Mobile Music A509a@UIIANIANINDS 0o 90.2 AIUT

A I~ 1 . .oa v L!'
mamﬂummﬂ’qu Online Music 9N3989% 9.4 (115190 6.7)

d‘ = = (%4 U \ aa v v a S
M1131491 6.8: !ﬂiﬂﬂ!ﬂﬂﬂﬁﬂﬂﬁuyaﬂ1ﬂﬁ1ﬂ!WiNﬂ%‘Vlf;l!!ﬁ%ﬂﬂﬁ1ﬂ1i!ﬂﬂiﬂﬂlﬂﬂﬂﬁ$!ﬂﬂﬂluﬂ1—!

5241191 2005-2006

1 2005 IR 1l 2006 AUMIAMA | NSNS
Wua1ew) (WuaueY) aula

Internet Downloads 1.9 5.4% 5.0 9.4% 171.6%
Mobile Digital Contents 32.3 94.3% 48.2 90.2% 49.2%
Other 0.1 0.3% 0.2 0.4% 128.4%
Total 343 100.0% 53.5 100.0% 56.0%

11: RIAJ Yearbook 2006-2007, Recording Industry Association of Japan (RIAJ)
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4
e aaamatesy lai (Online Music Market)
Y a ) 1 o A = [ A o
msldusmsswihemasoou lailudszmaqiuil 2 dnvazdo Ml lnaamwag
Y Y [l
(Download) W44 DY Single ¥3oUUVS AT aIUBAVTMIHHIAD VTMIUULANITN
.. . =~ < v a3 A = 1 2
(Subscription Service) lagaziimsnumausntusiodou 14l 2006 wu Msa1dl lvaa
a ay . I~ a AN Yo a ~ a g 9
IWBIFaNa (Single track download) 1Hlunimsn Idsuanutevunige Aailudesas 70.1
A g [ :ll 9 o A Aa aa 9
599A411IA0 NTA1IU IHaANadatiy (300 27.6) 15911 1HanNIanIa 1o (30802 2.3)
[+ (% d’
AINAIAY (LWUNINN 6.2)

v
S

! Y o ¢
ueuMni 6.2 daaiumsanilvaamadunmaeeulaiveslszmadiu 1 2006

Total Online Music 5.02 Billions of yen

Music
Videos and
Others, 2.3%

Album, 27.6% /

Single Track,
70.1%

fin: Sav laennzive’
a o a 4 1A ' ~
WINIATIZHoATIM A Tnvosnaiamasesn Tatlseni1ail 2005-2006 Wy Tudl
o 3 J { :ll @
2006 $117UATIVBINITA1IN 111aA Single Track TNINNFA AD 22.4 1UATI LAZIIOATING
a a o Y £ o Y1 @ o A T Y 1w a
@uTa Aailudosas 149 duinldniudasimsversarngs uadalosnioasimsaya
o 3 o {a  J
YDITIIUATIVBINITAII 11AA Music Videos and Others 11az Album Naniiluiosaz 330
Y o v X 9 1 o z o 9 =} ] =
HazIeEaz 198 MNAIAY DIUNINITUTIUIUATIVOINITAIN IHaateenNAIN Haz19zll

[ Y v
wun Tumuduae il lusuias (113199 6.9)

54
NW: 53UITINDIN RIAJ Yearbook 2007, Recording Industry Association of Japan (RIAJ)
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M3 6.9: yamamanazseanamaseorlailinlszmadii 3 2005-2006
$aumsaniilviaa (511&?’1%@) yaﬁ1 (ﬁué’mmu)
2005 2006 99313 2005 2006 993113
nlaeunilag laeunilas
2005/2006 2005/2006
Single Track 9.0 224 149% 1.4 3.5 154.8%
Album 0.4 1.1 198% 0.5 1.4 205.5%
Others (Music Videos and Others) 0.1 0.4 330% 0.01 0.1 728.6%
Total 95 23.9 153% 1.9 9.9 436.9%

111: RIAJ Yearbook 2006-2007, Recording Industry Association of Japan (RIAJ)

[ @ o
® aaamadru INIANNLIDAD (Mobile Music Market)

a ] 1] S A A Y a A = @ ]
?J‘]JL!‘]J‘]J‘]Jﬁﬂ"ﬁLWﬁQN"IL!I‘VI3ﬁW‘VIll’f)ﬂi’]‘Vlgl‘ﬂ‘]Jiﬂ"li[luﬂigl‘i/lﬁiyjﬂuﬂﬂaﬁmﬂklm% I¥U

A

I a Y s
Mastertones, Single Track, Ringback Tone tudu Taeiins 1 uTnsnansai Ivaamad

A a 1 I 1 4
Tagase tazusmsuuvanFauuumnnedusaasu 113l 2006 wu msand Ivaaides

~ Y | a A Yo a A a g 9 =
LT8NLUILLUY Mastertones gﬂummw"lmummuﬂuum‘n’qﬂ ﬂmﬂuiaﬂaz 51 39989U1AD

I Single Track (38822 32.7) 11a¢ Ringback Tone (3088 5.6) ANSIRY (LNUATNN 6.3)

. U e
HHUMNT 6.3 daaIumsanilvaamadlunain Mobile Music Yad1)szimea

Total Mobile Music 48.2 Billions of yen

Other
Contents , 6.2%

Mastertones ,
51.0%

Single Track ,
37.2%

Ringback
tones , 5.6%

d' % o a o
N: vah Taenaz 9o

6

64
NW: 53UTINDIN RIAJ Yearbook 2007, Recording Industry Association of Japan (RIAJ)
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a 4 = =1 [ d' 1 = 1 =

1NNMI AT euneusnsInsnlasuulasszrietl 2005-2006 wun 1wl 2006
° Y a ' o oa oA A 2 ) g ) 2 a
UIUMS IFUTMTINAIENU INTANNUDDDINVUUDIN 258.4 A1UATUY 344.1 A1UATI AR
3 o = A 2 9 ° o | o AA o ~ ~ A
Hudasimanlasulaanvausesay 33.2 dmsunquinionimsnlasuulatnnngane

. & Ao z o (Y 9 3 ~ A dy I
IWAY Single Track FINTUIUATINITANIU Inaamnny 22.7 arunaseluil 2005 waziminvwilu

k4 [ £
55.8 dunseluTlaemndaiiufooay 1465 dauyanieeavioh Idiuiul) luiemadead

Aoy uSoaz 150.3 (113199 6.10)

v
\ U

a o v 1 v  dA A a =
M1319N 6.10: m‘smmsmmmwmimﬂwnmm“lm]szmﬂf,y H ﬂQ!!ﬂ‘IJ 2005-2006

Q

$smoumsaiTnan @Guasy) yam (Wuduow)

2005 2006 931N 2005 2006 931N

waewmlag waewmlag

2005/2006 2005/2006
Mastertones 196.2 226.8 15.5% 20.8 24.6 18.5%
Ringback tones 23.4 45.6 94.7% 1.2 2.7 117.8%
Single Track 22.7 55.8 146.5% 72 18.0 150.3%
Other Contents 16.1 16.0 -0.6% 32 3.0 -5.5%
Total 258.4 344.1 33.2% 323 482 49.2%

7131: RIAT Yearbook 2006-2007, Recording Industry Association of Japan (RIAJ)
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M3197 6.11: 1f3puinauyamaaIaveINgNA NI sH Digital Content 1 2005

(M8 Wudueu)

2004 2005 onMaAula
Video 17.3 19.4 12.1%
Music 5 9.7 94.0%
Game 19.3 243 25.9%
Image and text(e-book) 2 2.7 35.0%
Total 43.6 56.1 28.7%

1: Association of Copyright for Computer Software (ACCS)
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UHUINT 6.4 TIUNLINAIAVBIYATIHNTININAY Digital Content 111lszimaditlu 1 2005
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M3197 6.12: dadruveslszinanmaslunmiagaavinssunasveslszmadgiilu 1 2006

Usznnnag Mael1l (New Releases) maelu Catalogues
WU (Wad) | dadiu | WU (wad) | dadiu
Pop 7,659 73.3% 58,584 70.3%
Light Music 475 4.5% 3,737 4.5%
Traditional 168 1.6% 2,888 3.5%
Children’s 292 2.8% 2,949 3.5%
Animation 752 7.2% 6,841 8.2%
Classical 208 2.0% 3,549 4.3%
Karaoke 0 0.0% 32 0.0%
Others 888 8.5% 4,798 5.8%
Domestic Total 10,442 100.0% 83,378 100.0%

117: RIAJ Yearbook 2007, Recording Industry Association of Japan (RIAJ)
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M13197 6.13: Voyan 15419 Audio Disks Y 2005 uesnmnszmanazgluuvgu

NU28: Units (WULHY), Value (810181)

Country Imports
Vinyl Discs CDs Total
U.S.A. Unit 2,759 9,147 11,906
Value 1,518 7,291 8,809
U.K. Unit 1,335 4,958 6,294
Value 921 3,696 4,617
Germany Unit 449 5,079 5,528
Value 261 3,406 3,667
Netherlands Unit 67 1,414 1,481
Value 50 607 657
France Unit 97 1,004 1,101
Value 66 722 788
Italy Unit 76 337 413
Value 59 214 273
Austria Unit 4 282 286
Value 4 218 222
South Korea Unit 0 4,426 4,426
Value 0 979 979
Taiwan Unit 0 9,982 9,982
Value 0 426 426
Hong Kong Unit 0 6,610 6,610
Value 0 1,451 1,451
Singapore Unit 0 2916 2916
Value 0 194 194
China Unit 0 1,022 1,022
Value 0 258 258
Malaysia Unit 0 144 144
Value 0 113 113
Thailand Unit 0 350 350
Value 0 202 202
Czech Unit 233 222 455




swwauatiuauysel avunasazdaiuiindes

Country Imports
Vinyl Discs CDs Total
Republic Value 60 52 112
Canada Unit 6 368 374
Value 4 315 319
Brazil Unit 0 216 216
Value 0 190 190
Australia Unit 0 165 166
Value 0 119 119
Others Unit 272 789 1,036
Value 58 591 646
Total Unit 5,299 49,433 54,707
Value 3,002 21,042 24,041

(A15199 6.14)

111: Recording Industry Association of Japan (RIAJ)

a 4 a 1 a
mnaeilsouneudSansdiesnaualsznn Audio Disk Uoilizimna
wu Tudl 2005 ajiuiimsdeeendui lldulszmagesnanniiga sesaande

@ a a g 1 Y ' Y v o
aUITDUINM ﬂmﬂuyjam 707 1UEU 5’8’]\1@1\13\”5’0 JOIN "l@muu,azaaﬁm?ﬂ ALY

M131971 6.14: Yoyan135a900n Audio Disks U 2005 nenmnszimanazglnuudun

NU28: Units (WULHY), Value (B11181)

Exports

Country Vinyl Discs CDs Total
U.S.A. Unit 4 587 591
Value 5 702 707
UK. Unit 4 32 36
Value 6 48 54
Germany Unit 0 54 54
Value 0 66 66
Netherlands Unit 4 45 48
Value 7 76 83

1
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Exports
Country Vinyl Discs CDs Total
France Unit 1 61 62
Value 1 86 87
Italy Unit 0 4 4
Value 0 5 6
Austria Unit 0 150 150
Value 0 11 11
South Korea Unit 1 7 73
Value 1 118 119
Taiwan Unit 0 187 187
Value 0 181 181
Hong Kong Unit 1 1,332 1,333
Value 1 524 525
Singapore Unit 0 31 31
Value 0 125 125
China Unit 0 18 18
Value 0 19 19
Malaysia Unit 0 5 5
Value 0 9 9
Thailand Unit 0 2 2
Value 0 12 12
Czech Unit 0 0 0
Republic Value 0 1 1
Canada Unit 0 17 17
Value 0 11 11
Brazil Unit 0 0 0
Value 0 2 2
Australia Unit 1 15 16
Value 0 20 21
Others Unit 0 93 93
Value 1 202 203
Total Unit 17 2,703 2,721
Value 22 2,220 2,242

n: Recording Industry Association of Japan (RIAJ)
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fatlu Uszamwag Menag Uszansnadailasy
Toshiko Akiyoshi | Bebop, Hard bop BMG Japan 2007 NEA Jazz Master, USA
Ayumi Hamasaki | Japanese rock/pop Columbia Japan, ® RTHK International Awards
Avex Trax 2007, Best Japanese Song of
the Year

® Hito Awards Taiwan 2007,
Best foreign Artist
® No. | in HIT FM Asia Music

Chart 2006

Yuna Ito Japanese Pop Sony Music Japan | MTV Video Music Awards 2007,

Best Asia from Japan

Utada Hikaru Japanese Pop, R&B, | Toshiba-EMI World Music Awards 2004, Best-
Ethereal Wave, Japan Selling Japanese Artist
Dance, Rock
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Copyright Research & Information Center (CRIC)
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Recording Industry Association of Japan (RIAJ)
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Japanese Society for Rights of Authors, Composers and Publishers (JASRAC)
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Fundamental Law for the Promotion of Culture and the Arts
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Law on Management Business of Copyright and Neighboring Rights
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