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* UNESCO (2005), International Flows of Selected Cultural Goods and Services, 1994-2003
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This list presents goods and services as defined
according to the product-based classification:
“Harmaomised Systern”™ for goods and the BPMS
or EBOPS for services.

Core cultural goods
* Hentage goods
- Collections and collectors’ pieces
- Antigues of an age exceedmg 100 pears
* Books
- Printed books, brochures, leaflets, etc.
- Children’s pictuces, drawing or eclourdng
books
& MNemmspapers and pedodicals
» Other printed mater
- Ponted muszic
- Maps
- Posteards
- Picoares, designs

* Pecorded media
- Gramophone records
- Dises  for  laser-peading  system:  for
reproducing sound only
- Mapgnetc tape (pecorded)
- Zther recorded media for sound

® Visual arts
- FPaintings
- Oiher wizual arts (statoettes, sculpfores,
Lithopraphs, ete.)
* Andiovisual media
- Wideo pames nsed with a televizicn receier
- Photographic and cinematographic flm,
exposed and developed®
Core cultural services
* Andigarisual and pelated sermces
* Coproght rovalties and license fess
Related cultural goods
* Equipment, support materizl
- Minsical instroments
- Sound player recorder and recorded sound
mediz
- Cinematographic and photographic supplies
- Televizion and radio receivers
® Architecture plan: and deawing teade and
trade adwertizement matenial
Related cultural services
* Information services, DEws ACENCY Services
® Advertizing and architecthire services
® Other personal, enltural and  recreaticnal
IE[TICES
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11: UNESCO (2005), International Flows of Selected Cultural Goods and Services, 1994-2003
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15197 1.1 M3a99enaUAINIIINUEISN (cultural goods) T/ 2002
Export in Heritage Books Newspaper | Other Recorded Visual Audio visual | Total Core
thousands | goods and Printed Media Arts Media Cultural
US$ Periodicals | matters goods
Australia 9,736.6 72,530.3 29,855.4 | 18,203.0 101,311.0 | 44,096.6 42,035.5 317,768.4
France 189,181.4 518,539.2 | 368,724.5 | 104,716.3 741,180.9 | 505,250.0 93,681.0 | 2,521,273.3
India 917.8 42,588.7 12,628.6 6,180.8 191,335.1 15,257.6 15,552.4 284,461.1
Japan 8,054.2 107,524.0 34,439.9 | 15,189.8 371,455.9 | 60,394.6 | 1,208,074.3 | 1,805,132.8
Korea N/A N/A N/A N/A N/A N/A N/A N/A
Thailand N/A N/A N/A N/A N/A N/A N/A N/A
USA 143,174.1 | 1,921,368.5 | 880,488.7 | 400,657.7 | 3,068,793.9 | 889,146.3 344,785.1 | 7,648,414.3

31: UNESCO (2005), International Flows of Selected Cultural Goods and Services, 1994-2003
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15191 1.2 Msiundusnmadausssy (cultural goods) U 2002

Export in Heritage Books Newspaper | Other Recorded Visual Arts Audio visual | Total Core
thousands | goods and Printed Media Media Cultural

US$ Periodicals | matters goods
Australia 22,419.7 307,581.6 | 150,136.4 | 47,547.4 378,425.4 89,258.9 214,652.4 1,210,021.8
France 66,513.0 541,265.6 | 402,028.5 | 116,724.4 | 1397,715.5 355,300.1 527,299.2 3,406,846.1
India 262.0 78,589.1 5,245.6 1486.7 708,047.6 5,019.2 4,930.8 803,580.9
Japan 50,654.0 329,759.9 | 127,076.7 | 70,065.4 777,849.2 397,669.8 261,098.4 | 2,012,173.5
Korea N/A N/A N/A N/A N/A N/A N/A N/A
Thailand N/A N/A N/A N/A N/A N/A N/A N/A

USA 1,394,183.1 | 2,089,998.0 | 303,128.6 | 673,322.1 | 1,358,347.6 | 5,425,732.7 | 4,093,870.7 | 15,338,583.0

11: UNESCO (2005), International Flows of Selected Cultural Goods and Services, 1994-2003
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Figure Z4. Amndiovisual and related serrices expores for a selection of countries, 2002
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117 : OECD Communications Outlook 2005
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